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Introduction
This report was developed by the Mission Study Team of North Point Church and approved by Session. Its
purpose is to clearly communicate the “heart” of North Point Church: our vision, values, beliefs, hopes, and
dreams as we seek God’s direction to hire a new senior pastor and move forward in ministry.
The Mission Study Team met for its first meeting on June 6, 2019. During that meeting, the team defined a
process needed for gathering an accurate assessment of North Point Church and the surrounding community.
The process looked both inward and outward—with input from the congregation, community, and statistical
sources. This input enabled the team to both create a clear picture of our church and our neighbors, and to
make recommendations for the next phase of North Point’s ministry in our community.
The Mission Study Team’s research had four main components:
Insight Gatherings: From June through October of 2019, five separate Insight Gatherings (meetings) were
held in which the congregation of North Point Church brainstormed answers to important questions that
would define the church as it is now and communicate the congregation’s hopes for the future. During these
well-attended gatherings, the congregation provided valuable insight about who we are as a congregation
and what direction we feel the Lord is leading us.
REVEAL Survey: A survey of the congregation was conducted that focused on who we are and what we desire
in our church. The survey was anonymous and available for individuals to complete online. The survey,
REVEAL for Church Spiritual Life Survey, provided substantial, actionable insights into the spiritual life of our
congregation. Data from the survey was compiled into a detailed report that painted a portrait of our church
as a whole.
Percept Study: A demographic study was conducted as part of the assessment of the local community in
order to understand who our neighbors are now and who they might be in the coming years. The team used
the Percept Ministry Area Profile to compile this information.
Community Interviews: Interviews of community leaders were conducted from June to August, 2019, in
order to learn more about the community to which we minister and also to hear what leaders perceive are
the community’s current and future needs.
The Mission Study Team: Tom Curran, Jeanie Desnoyer, Jeanine Lutzenhiser, Debbie Mitzlaff, and Bryan
Thoemke.
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Our Mission, Vision, and Values
Together and through the power of the Holy Spirit, we seek to make the Kingdom of God visible to others
through our words and deeds—nourishing them with grace, touching them with goodness, attracting them
by beauty, persuading them by truth, and welcoming them into community.

Our Mission
Following Jesus in the company of friends, for the sake of others, and to the glory of God.

Our Vision
North Point seeks to be a center in Poulsbo for faith in
Jesus and service to the community.

Our Values
We seek to glorify God and to be His faithful presence in
the world by:
•

Worship: Glorifying God and growing in love and
maturity by gathering and worshiping together in Spirit and in truth.

•

Discipleship: Mentoring and teaching people, no matter how old or where they are spiritually, how
to follow Jesus together and live God’s Word in everyday life.

•

Generosity: Giving of our time, talent, and treasure as God leads; supporting ministries of this
church; and assisting the needy of our community and beyond.

•

Outreach: Creating opportunities to invite friends and neighbors to experience the love of God, and
encouraging each other to share the good news of Jesus through personal witness.

January 29, 2020

Page 6 of 21

North Point Church

Mission Study Report

Our Church Ministry Highlights
North Point Church seeks to live out its mission and vision to follow Jesus and be a center of service in the
community through a variety of ministries, including the following:

Children’s Ministry
Headed by Darla Dietsch-Muya
The mission of the Children’s Ministry is to partner with families in laying
a spiritual foundation for growth in each child, enabling children to grow
in faith and love for the Lord. God has provided a wonderful group of
parents, volunteers, and children. We help each other to learn to live in
community in Jesus and share His love with others. Our main challenge is
also our opportunity as we move forward under new leadership: to grow
the number of young families within the church.

Student Ministry
Headed by Ty Brillhart
North Point Student Ministry is devoted to providing Gospel-centered teaching
in order to grow the students’ love and devotion to Christ through the
authority of the Bible, the inspired Word of God. The Student Ministry
emphasizes community and discipleship in both the local church and the wider
community to which God has called us. God has blessed this ministry through
the generosity and service of the congregation. For example, we speak
teenagers’ “love language” by feeding them, not just weekly at Monday night
Youth Group, but also at our monthly “Jesus Food” lunches, coordinated by
Kate Bode. At these lunches, 200 to 300 North Kitsap High School students
regularly cross the street to enjoy. The main challenge for the Student Ministry
is mentorship: for those in the church to come alongside the students, build
relationships, and walk with them through these critical years leading up to graduation.

Worship Arts Ministry
Headed by Joel Skellie
Worship Arts Ministry includes the faithful service of dozens of
people sharing their audio/visual know-how, instrumental and
vocal skills, dramatic and photographic talents, and many other
gifts. The greatest blessing that the Worship Arts Ministry
experiences are these people who have chosen to spend the time,
invest the talent, demonstrate the faithfulness, and put out the
effort to make everything that is required to lead the congregation
of North Point “work” every week. Perhaps the greatest challenge
for the Worship Arts Ministry is demographic. It has proven
difficult to involve members in their 20s and 30s into any of our
various worship ministries. There have been notable exceptions,
but overall, we remain an older ministry, which reflects our overall
church demographic. If the Worship Arts Ministry is to be part of an effort to reach out to a younger
generation in our community, we’ll need to successfully address this issue.
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South Africa Sister Churches
Headed by Penny Stokke
On July 10, 2011, North Point Church entered into a sister church
relationship with Aliwal North and Maranatha Churches in South Africa.
The goals of our relationship are to facilitate the spread of the Gospel of
Jesus in the world, establish personal relationships to learn more about
God’s broader church and our brothers and sisters from other cultures,
and to minister to the physical and spiritual needs of the people of God.
We accomplish these goals through praying for one another, establishing
effective and regular communication between congregations, and
arranging periodic visits of North Point members to South Africa and
South African members to Poulsbo.
North Point has been extremely generous in giving to our sister churches, helping hundreds of families and
children have food and early childhood education they would not have had otherwise. Their lives have been
changed! The relationship with our sister churches in South Africa flows out of, and brings authenticity to,
North Point’s mission of following Jesus in the company of friends for the sake of others.
The greatest challenge in this ministry lies in establishing greater communication. Recently, we have had the
joy of contacting more individuals who are eagerly responding with photos and stories. We are excited by this
response and are working on ways to more easily communicate with the congregations. Currently, we are
looking at sending a multi-generational group on a mission trip to South Africa in the summer of 2021.

Freedom Project
Headed by Leigh Metteer and Jann Stimac
The India Missions Team is proud to partner
with Anita Kanaiya of The Freedom Project,
which aims to end human trafficking and
slavery in India. Through prayer, generous
donations, and visits to India, we have been
able to contribute to rescue operations, the
Azadi group home for rescued women and their
babies, and the ever-growing soccer teams that
reach the boys in neighboring slums.
A challenge we’re facing is the loss of Joy Pickard’s key involvement following Pastor Mike Pickard’s
retirement. Our commitment to remain connected and involved is strong as we continue to keep in contact
with Anita and raise funds towards operation of the organization’s ministries.
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Our Strengths and Growth Areas
The Insight Gatherings and the 2019 REVEAL Survey shed light on North Point’s unique strengths as a
congregation as well as on areas where growth is needed. This in turn will help clarify the path forward under
new leadership.

Our Strengths
Obeying God and Supporting the Mission of His Church

Spiritual Strengths
Spiritual maturity and engagement: North Point Church congregants who participated in the REVEAL Survey
(81 participants, or 64% of average attendance) have a high level of spiritual engagement, as evidenced by
their spiritual practices and involvement in small groups and other church activities. REVEAL and feedback
from the Insight Gatherings also show congregants value biblical teaching and faithfulness to Christ.
Congregants value and exhibit patience and self-control, making North Point a relatively conflict-free church.
Generosity and service: North Point also has a strong culture of serving which the larger community also
recognizes, with many congregants volunteering in church ministries and serving on their own in the
community. North Point is a generous congregation, responding enthusiastically and beyond expectations to
the 2008 building campaign, 2019 capital campaign, and periodic special offerings for global and local mission
work. Regular tithing has also grown overall over the past two years.
Friendliness and community: North Point Church is a friendly and welcoming congregation, and its members
have a strong sense of belonging. This creates a sense of ownership and an active partnership with the
church.

Resources for Serving
Our own congregants, as well as members of the larger community, have recognized many things that give
North Point a unique role in our neighborhood:
•

Strategic location near schools and neighborhoods

•

Some community outreach, e.g., “Jesus Food”: monthly
lunches for high school students

•

Small groups, Bible studies, core groups

•

Active participation in church activities and ministries

•

Choir (for both adults and children); interest in the arts

•

Vacation Bible School: currently serves many more
children from outside than inside North Point

•

Church buildings open for community group use: Grief
Share, Divorce Care, Parkinson’s Group, and Quilters
Club, among others

•

Garden of Feedin’: an onsite community garden maintained by the children’s program with bounty
going to a local foodbank (Fishline). It’s a means of teaching and service embraced by the
congregation and visible to the community.
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Our Growth Areas
Answering God’s Call to Maturity
Younger members and intergenerational focus: North Point is an older congregation, and members have
expressed a desire to attract more young people, especially younger families. Congregants have also shared
that they would like church services and activities to be more intergenerational.
Beliefs and Spiritual Practices: Although our congregation showed relatively high spiritual engagement and
maturity, those who participated in the REVEAL Survey showed only average adherence to core Christian
beliefs such as salvation by grace, the doctrine of the Trinity, and authority of Scripture. The number of North
Point participants who reported they prayed daily to confess sins was well below average, with even daily
prayer for guidance documented as somewhat below average.
“Getting People Moving”: As the REVEAL Survey documented, more is needed to help new members grow
and get involved: “giving newcomers clear next steps by offering a spiritual on-ramp, like an orientation
program or the Alpha Course.” (REVEAL Assessment Report at 17) The survey results also suggested a need
for more one-on-one or small-group spiritual mentoring.
Outreach: Although North Point is a friendly and welcoming congregation, with members serving in many
different settings in the larger community, most of the outreach occurs through formal organizations outside
of North Point Church. And although participants in the Insight Gatherings talked about the importance of
outreach, relatively few of the ministries and activities of North Point are outward-focused. There is room to
grow in the areas of outreach and evangelism. As noted above, congregants have requested better on-ramps
for getting involved in ministries of the church. Also, better follow-up is needed for visitors—making
connections that encourage people to return and get involved.
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Our History
North Point held its first Sunday Service on September 17, 2000, as the North Church Campus of Central
Kitsap Presbyterian Church (CKPC). CKPC felt called to this local Christian outreach because the Poulsbo area
was growing rapidly and had a disproportionately high number of unchurched households. They also wanted
a place to try new worship styles and ministry strategies that unchurched neighbors might find more inviting
than traditional churches. The Seattle Presbytery encouraged this endeavor, hopeful of planting a new
church on an undeveloped property they owned across the street from North Kitsap High School.
CKPC Associate Pastor Jeff Chandler and 30 members of CKPC went north and began inviting Poulsbo
residents to join them in Sunday worship in the North Kitsap High School cafeteria. These pioneers
continuously prayed, planned, tried out, and refined creative ways to welcome our neighbors to worship and
serve with us. These ways included using portable sound and video equipment and setting up temporary
Nursery and Children’s Sunday School spaces.
Our two mottos were: “be flexible” and “come as you are.” We wanted everyone to feel invited the moment
they walked up to the door. We tried “coffee-shop” table and chair arrangements in the back and typical
rows of chairs in front. Some regular attenders dressed in jeans or shorts and others dressed more formally,
so that newcomers would never feel over- or under-dressed.
We also kept in mind that the church doors open both ways. We made a priority of serving out in our
community. Our first ministry partnerships included Young Life, Habitat for Humanity, the Pregnancy
Resource Center, and Fishline food bank.

Early Congregation
A survey of our congregation in 2005 revealed some similarities and differences between our church and our
community:
•

We were underrepresented for ages 29 and younger, overrepresented for ages 30–49 and matched
our community for ages 50 and over (36% for both).

•

We had a higher level of education (81% with college degrees vs. 39% in N. Kitsap).

•

We had a higher percentage of married adults (74% vs. 64%).

•

We had more households with annual incomes >$75,000 (55% vs. 35%).

This church survey also showed our congregation’s strong commitment to worship, small group participation,
community service, and growing our church. We also expressed a need to be more knowledgeable of the
Bible and better equipped for sharing our faith with our neighbors.

Early Challenges
We needed all the spiritual gifts God provides to face many planned and unplanned challenges. We lost key
people due to job transfers and even lost our Pastor when Jeff Chandler accepted a Beeson Scholarship in
2005 to pursue doctoral studies in ministry. Whenever a need arose, God would place the right person in the
right place at the right time. New people stepped up to lead programs and Pastor Mike Pickard came from
CKPC in 2005 to lead our church campus.
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Later that year, we felt confident enough to charter as North Point Church, PC(USA). We were blessed by the
support of CKPC and the Seattle Presbytery through the charter process.
A continued challenge was reaching our neighbors. Despite our location in a high school and being in close
proximity to an elementary and middle school, we did not attract as many young families as hoped nor did
we grow as quickly as expected. Our average Sunday attendance rose slowly: from 88 in 2001 to 115 in 2005.

Building a Permanent Presence
We continued to grow in numbers and desire to be part of God’s advancing Kingdom. In 2008, with Sunday
attendance averaging 133, Pastor Mike and Session appointed a Board of Deacons to increase spiritual
support and practical help for our congregation. Our leadership also moved forward with plans to establish a
permanent presence in our community by building a church on the nearby lot owned by the Seattle
Presbytery. Again, there was much prayer, planning, meetings with architects, contractors and our
Presbytery, and more prayer.
We agreed on a building plan that reflected our commitment to worship, fellowship, service, and growth. Our
Sanctuary was designed acoustically to combine the voices of the whole congregation with the Worship Team
as we sang praises together. The church foyer was planned to be spacious and welcoming, with a fireplace
and room to sit and talk with friends before and after worship. Pastor Mike volunteered to keep his office in
an older building on the lot so the plan could include more space for children’s and adult education
classrooms. We gained approval for a three-phase construction plan that permitted a future office and
education building and a larger worship sanctuary.
Our capital campaign to fund this vision succeeded beyond our expectations. Despite our nation’s mortgage
crisis during 2008 and the resulting recession, the gifts and fulfilled pledges were more than double what
we expected and allowed us to break ground in 2010.

Local and Global Ministries
After one year of construction, we celebrated our first Sunday service in our new church building on June 12,
2011. Our new facility increased our visibility and engagement in our community. We became a donation site
for school materials and meals for families with students who needed assistance. The free lunches we
prepared and offered to students across the street were a real hit with the high schoolers and became known
as “Jesus Food.”
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Besides being a welcoming place for Sunday worship, our church building continues to be used throughout
the week by our Bible study groups, our Deacons, other ministry groups and also by community organizations
such as the Poulsbo Orchestra, a Parkinson’s support group, and the Kitsap Quilters. Our “Garden of Feedin’”
provides hundreds of pounds of fresh vegetables every year for Fishline’s food services.
We continued our commitment to serving out in our community through Fishline and other service
organizations. Our local engagement won us many friends and even resulted in our nomination for a 2018
Organization of the Year award by the Poulsbo Chamber of Commerce.
North Point Church also has been enriched by global ministry partnerships. Since 2011, we have been blessed
by a sister church relationship, sharing ministry work and prayers with two churches in South Africa, at
Maranatha and Aliwal North. We also partnered with the Freedom Project to help rescue and support victims
of human trafficking in India.

Growing into the Future
To track our congregation’s growth, we took the REVEAL Survey in 2010, 2014, and 2019. Some of these
survey findings were similar to our 2005 survey: we had higher incomes, marriage rates, and more years of
education than the local and national averages. We continue to feel uncomfortable sharing about our faith
with non-Christians. However, there have been changes. For example:
•

We’ve gotten older. The percentage of adult members who were 50+ years old increased from 55%
in 2010 to 77% in 2014 and 84% in 2019.

•

We are more committed to Bible study. The percentage of congregants who read and reflect on the
Bible daily increased from 10% in 2010 to 30% in 2019.

•

Small group involvement (>1/month) increased from 53% in 2010 to 69% in 2019.

•

Serving our neighbors in need through our church (1+ times a month) increased from 28% in 2010 to
42% in 2019.

•

Serving our neighbors individually (1+ times a month) increased from 38% in 2010 to 53% in 2019.

•

Based on over 2,000 churches surveyed, REVEAL recognizes eight basic “Church Archetypes.” Our
three surveys show a positive trend of spiritual growth. In 2010 our archetype was “Complacent,” in
2014 it was “Average,” and in 2019 it was “Self-motivated.”

Our attendance and regular giving figures over the last four years are:

2016
2017
2018
2019

North Point Church weekly averages:
Attendance/week Gen. Fund Giving/week*
165
$7,235
147
$7,588
135
$6,986
143
$8,429

*Totals do not include over-andabove financial gifts for global
and local ministry partners or in
support of our "Hearts of
Generosity" debt-reduction
capital campaign.

North Point Church enters 2020 with a lot of unfinished work. We are mostly an older congregation and not
the intergenerational church we hoped to become. We haven’t reached most of our neighborhood’s
unchurched families nor the students in the nearby schools with the Gospel of Christ.
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But we remain committed to Christian spiritual growth,
nurturing friendships within our church and throughout
our community, and to the work God has placed before us.
We are blessed by a location and a property favorable for
growing our church family. We are also in a much stronger
financial position for growth, due to a three-year “Hearts
of Generosity Campaign” started in 2019 to reduce our
debt and strengthen our culture of giving.
We also have been recently blessed by the arrival of a
Transitional Pastor, Tom Dabasinskas, who brings
encouragement and an excitement about the potential for North Point Church to grow as a company of
friends, serving our neighbors, and glorifying our God.
David’s advice to his son Solomon seems apt for this moment: “Be strong and courageous and do the work.
Don’t be afraid or discouraged, for the Lord God, my God, is with you. He will not fail you or forsake you. He
will see to it that all the work … is finished correctly.” (1 Chron. 28:20 NLT)
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Our Neighborhood
North Point Church is situated in the community of Poulsbo in North Kitsap County, Washington. This
description of the community was informed by a demographic study by the Percept Group along with
information gathered through interviews with nine community leaders. We hope this snapshot of the people
who live here, and the cultural and geographical influences that shape them, reveals the mission
opportunities God has provided in this special place that we call home.

Greater Poulsbo
Settled first by the Suquamish People and then by Scandinavian immigrants, Poulsbo is known as Little
Norway. The city borders Liberty Bay and offers panoramic views of the impressive Olympic Mountains to the
west. Megan Sawicki, Principal of North Kitsap High School, describes Poulsbo as “A pretty special place, a
close-knit community where people care about community.”

Greater Poulsbo (ZIP code 98370) has a
population of 31,262, with about 11,000
residents living within the city of Poulsbo,
one of only four incorporated cities in Kitsap
County. The remaining 20,000 residents fill
the rural countryside on forested acreage,
shoreline properties, and pastureland.
The population has increased 24.4% over the
past 19 years and is expected to grow
another 5.6% in the next 5 years (source:
Percept Ministry Area Profile 2019 for ZIP
Code Area 98370).
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Statistically, Greater Poulsbo is
significantly above the national average in
the percentage of married persons and
two-parent families, the percentage of
adults with high school and college
educations, and average household
income.
Poulsbo has a high number of different
ethnic/racial groups represented.
However, the total number of non-Anglos
makes up only 20% of the population
compared to 40% of our nation’s
population (source: Percept Ministry Area
Profile 2019 for ZIP Code Area 98370).

Faith
Although our community is less receptive to Christianity and less likely to be involved with their faith than the
national average, Greater Poulsbo statistically is just as likely as the rest of the U.S. to believe there is a God
and that He is involved in this world.
Residents also believe that it is important to preserve the traditional American family structure and that the
role of churches/synagogues is to form and support moral values. The community’s tendency to give to
churches/religious organizations is also fairly typical of the nation as a whole.

Schools
North Point Church occupies a prime location surrounded by schools enrolling a total of 2,510 students.
North Kitsap School District reports that the percentage of students receiving free and reduced lunches is
approximately 34%. Not surprisingly, community leaders see North Point as perfectly situated to serve
school-age children and their families in Poulsbo, as voiced in the following quotations:
•

“We see a huge need to help kids who are struggling. There might be latchkey kids who have gaps in
their support network at home and need a safe place to go after school, tutoring assistance, and
mentoring.” (Bruce Peterson, Poulsbo Fire)

•

“Some parents come into school asking, ‘I don’t know what to do’ on how to raise kids. Parents have
a lack of knowledge on how to parent. Sometimes [they] come into the schools for help.” (Bridget
Reichel, Principal of Vinland Elementary)

Geographical Influences
Located a 35-minute ferry ride from Seattle, Kitsap County sits on the quieter side of Puget Sound and enjoys more
than 250 miles of shoreline. Ample employment opportunities in Seattle draw many Kitsap Peninsula residents
across the water each day for work, making Greater Poulsbo largely a bedroom community. Consequently, Kitsap
County residents tend to commute to other counties for work at higher rates than the national average and
endure longer commutes.
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Cultural Influences
Navy: The county’s largest employer is the United
States Navy, which operates Puget Sound Naval
Shipyard and Naval Base Kitsap. Consequently, the
community has a large number of military families,
many of whom live off-base. Community leaders
noted that families can feel the impact of military
life in ways that include family stress and
depression.
Tribes: North Kitsap County also is home to the Port
Gamble S’Klallam Tribe and the Suquamish Tribe,
who have worked to retain tribal identity, fishing
rights, and cultural traditions. Chief Seattle (Sealth)
Days in Suquamish honors the Suquamish leader for
whom the City of Seattle is named. The relationship
between the tribes and city officials sometimes has
been tense. North Point Church Deacon and
Poulsbo City Council-member Connie Lord notes,
“We need to acknowledge the tribe as neighbors,
and be friends to them and supportive.”
Norwegian identity: Poulsbo’s Scandinavian
heritage still influences the city today, from the Viking Fest in July to the Julefest in December. Some
community leaders recognize that residents can do a better job of welcoming newcomers, as noted by Donna
Whittaker of Coffee Oasis: “Poulsbo is a tightly knit community with a strong Norwegian identity who take a
long time to warm up to outsiders.”

Mission Opportunities
Although area residents enjoy advantages, such as higher incomes when compared to the national average,
our community is not immune to challenges regarding mental health, economic hardship, or social needs. Dr.
John Rarick, Clinical Psychologist, notes, “Whatever issues we read about nationally, there is a 50% chance
the same issues are happening here.” National issues affecting pockets of Poulsbo include suicide and
addiction, poverty and homelessness, family stress, and senior citizen isolation:
•

Cost of housing: “We don’t have enough shelters. Seniors and people with disabilities can’t always
move to less-expensive areas.” (Patti Dudley, Fishline Director)

•

Addiction: “Drugs are affecting younger kids as well as adults. We see a need for people to get
support for drug addiction.” (Bruce Peterson, Poulsbo Fire)

•

Homelessness: “I would like to see churches support caring for our homeless youth population in a
hands-on way.” (Donna Whittaker, Coffee Oasis)
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Community leaders are eager to partner with North Point and other churches to address the practical needs
of our neighbors by serving the homeless, impoverished, and hungry both individually and through interfaith
programs. Examples include:
•

“Churches could help offer resources, such as parenting classes or any support that can help keep
families together. Love and Logic.” (Bridget Reichel, Principal of Vinland Elementary)

•

“We always appreciate support in the form of fundraising events and financial support… We could
partner around education for kids about how a food
bank works.” (Patti Dudley, Fishline Director)

•

“[Consider] volunteering to hang out with the kids in
the Youth Center and mentoring a kid, one-on-one,
meeting the youth on a regular basis to talk with
them and just be a part of their life.” (Donna
Whittaker, Coffee Oasis)

•

“People often need help with the little things after an emergency, such as making a phone call,
arranging a meal, or checking in on someone.” (Bruce Peterson, Poulsbo Fire)

Additionally, leaders see great potential in churches to fill a deep lack of meaningful, authentic relationships
among residents of the community:
•

“People are wired for and hungry for community.” (Dr. Chuck Power, Physician)

•

“People have a desire to have meaningful connections in our community but have difficulty making
those connections. There is a need for depth of community (e.g., small groups, church, personal
relationships) to meet needs of personal belonging.” (Dr. John Rarick, Clinical Psychologist)

•

“Someone is more likely to avoid becoming homeless if he/she has friends and family. It seems like
there is a huge opportunity for churches to fulfill the ‘love and belonging’ component.” (Patti Dudley,
Fishline Director)

Lastly, leaders see churches as key to providing loving, welcoming, and safe places to be, especially for youth,
while remaining grounded in faith:
•

“Churches can provide an anchor in the midst of confusion by staying true to the Word and core
beliefs while being welcoming and healing places as opposed to places of judgment.” (Dr. John
Rarick, Clinical Psychologist)

•

“…Not only is there a need for community (horizontal relationships), but also for the vertical
relationship with God.” (Dr. Chuck Power, Physician)
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Continuing the Journey
The Mission Study Team believes that North Point Church has already begun well the next stage in its
journey. Our congregation’s willing participation in Insight Gatherings and the REVEAL Survey showed that
congregants clearly care about this church’s mission and future. Our Deacons, Elders, and Interim Pastor,
Tom Dabasinskas have lent crucial support. And the positive feedback we received from local community
leaders also indicates God has blessed us with the chance to assume a growing role in His plans to bless our
neighbors—near and far.
Our Team has observed a number of strengths and challenges impacting North Point’s path forward under
new leadership:
•

We’ve done a much better job in recent years challenging our congregation to grow spiritually, to
understand Scripture, and to make Bible study and prayer regular habits. This provides a strong
foundation to build on. However, leadership should know that our congregation is still asking for
more guidance and instruction in their growth as disciples.

•

We excel at welcoming new people and engaging them in small groups and ministries inside our
church. Our congregants feel they belong. However, we need to set clearer expectations regarding
church membership, to develop accountability, and to provide further opportunities for congregants
to serve our neighbors through our church.

•

Our congregation is generally harmonious and supportive of leadership. However, congregants have
expressed a desire for more communication with their church leaders.

•

Results from three REVEAL Surveys (2010, 2014, and 2019) indicate that our church has gained in
spiritual maturity over the past nine years and is presently a group of “Self-Motivated” Christians,
with a strong faith-based foundation. However, “Self-Motivated” Christians can become disengaged
from, or even at odds with, their church if they feel it has been distracted from its vision or no longer
plays a role in their spiritual growth.
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Based on the above, the Mission Study Team recommends that our continued journey include:
1. Embedding the Bible and prayer in everything.
2. Listening to our congregants: establishing various means and regular opportunities for our leadership
and congregation to communicate with each other.
3. Listening to our community: We live among neighbors who are less receptive to Christianity and
organized religion than most Americans, but who may nonetheless have a willingness to work with
our church to provide necessary services and an important sense of community.
4. Helping both new attendees and established members feel welcome and be engaged in the life of
our church, by providing them:
a. on-ramps and paths for spiritual growth;
b. mentoring relationships and accountability; and
c.

opportunities to share the Gospel by words and deeds in our community and beyond.

5. Encouraging a culture of generosity: All of our church family, from our pastor to our newest
members, should understand that the blessing of being part of God’s kingdom includes reflecting His
generous heart. Many we are called to serve—students, the poor, service members stationed here
only temporarily—might never be able to reciprocate. Yet we trust that as we continue to give
joyfully of our time, talent, and treasure, God will use us to build His kingdom, here in the
community we love and beyond.
We thank our Lord for the resources He has given us, and we trust that He will equip us for every challenge
we face. By faith, we look forward in hope to the new Pastor called to lead us as we continue the journey of
following Jesus in the company of friends, for the sake of others, and to the glory of God.
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Congregational Thoughts on Our Pastoral Search
The congregation at North Point Church was asked at the Insight Gatherings, “What is the single most
important quality you would like to see in a new pastor?” Their responses indicated first and foremost a
strong desire for a pastor who puts God first in his/her own life and teaches and delivers sermons based on
the Bible as God’s Word. It was also revealed that our congregation desires a personal relationship with their
pastor and would prefer a pastor to whom we can relate.
This pastor would preach God’s Word in a clear manner that speaks to all generations, including the youth.
Sermons would be Bible-based, yet also pertinent to the current times in which we live. We desire an
authentic, honorable, and praying pastor who demonstrates integrity and obediently submits to God and
biblical authority. The pastor must love Jesus passionately and be led by the Holy Spirit. Our congregation seeks
a visionary leader who commits to guiding our church into the future through challenging and inspiring us.
One answer from the Insight Gatherings nicely summed up
our congregation’s desire for a relatable pastor, saying
that he or she should “be a friend to the congregation.”
North Point Church is a friendly church and the pastor who
leads us should be of the same nature: one who is
approachable and does not place himself or herself above
others. This pastor should be strong, but show humility.
Our congregation believes that a pastor should love
people, and be a caring, good shepherd who is
compassionate and considerate. It is important that the
pastor be a good listener, teachable, and open to the ideas from members of our congregation.
North Point Church is deeply involved in the community of Poulsbo. The pastor who leads our church should
also be willing to be involved in our community. Being outwardly-focused and interested in community
outreach, making connections with pastors from other churches, and becoming in tune with the people and
events of Poulsbo are a few ways the pastor may become involved.
Overall, the congregation of North Point Church is praying for a pastor that loves God and His Word. We hope
our new pastor will become our friend, be part of our congregation, and join us as we serve our Lord Jesus by
loving and serving the people within our community and beyond.
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Appendix A: Insight Gatherings
The Heart of the Mission Study
The North Point Church Mission Study Team met to design a method that would permit the congregation of
North Point Church the opportunity to provide valuable insight regarding who we are as a congregation and
what direction we feel the Lord is leading us. The method developed by the Mission Study Team became
known as the North Point Church Insight Gatherings.

What was the Insight Gathering process?
From June through October of 2019, five separate Insight Gatherings (meetings) were held in which the
congregation of North Point Church brainstormed answers to important questions that would define the
church as it is now and communicate the congregation’s hopes for the future. A total of 71 attendees
participated in these gatherings.
Six North Point Church deacons acted as a beta test group to assist the Mission Study Team with improving
the questions and the process of facilitating the gatherings prior to inviting the rest of the congregation to
participate. One of the key outcomes from the beta test group was the addition of a question that would ask
the congregation what qualities they prefer in a new pastor.
During the well-attended Insight Gatherings, participants were asked to answer eight questions about North
Point Church. After each question was answered, the group picked three answers that were most important
to the church and to them as individuals. The answers, and ranking of those answers, were tracked and
documented by the Mission Study Team.
After the final in-person Insight Gathering, the Mission Study Team provided the North Point congregation
the option of submitting answers to the same questions through a paper questionnaire. This alternative was
offered as an option for individuals not comfortable answering the questions in a group setting and also for
those who were unable to attend the scheduled gatherings. Although the paper questionnaire was available
for nearly three weeks, no completed paper questionnaires were submitted by the congregation.
The process of documenting the Insight Gathering responses involved the development of separate
spreadsheets for each individual gathering, a spreadsheet that would combine answers from all five
gatherings, and a final spreadsheet which consolidated the combined answers. The process of consolidating
the answers into one single spreadsheet was important for analyzing the responses from the congregation
with a corporate view.
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What were the Insight Gathering responses?
The responses from the Insight Gatherings described North Point Church as a friendly and welcoming group
of people who are God-fearing followers of Jesus, Christ-centered, and Bible-focused. Similarly, when asked
what attributes they would like to see in a new pastor, the respondents described a leader who is not only
relatable to the church and open to the community of Poulsbo, but even more importantly, a pastor who is a
Bible-based teacher and conveys God’s word to the congregation. It is essential to the congregation that their
pastor submits to Biblical authority and is obedient to God.
Other responses suggested that the congregation should prioritize Bible-based teaching, maintain a focus on
community outreach, and support local and global ministries. In addition, the responses suggested that the
congregation should be good stewards of what God has given them and continue to give generously to the
church. An emphasis was placed on youth ministries and intergenerational interactions. Also spotlighted was
the desire for North Point Church to be seen in the community as beacon of hope and to reach the
unchurched and impoverished.
The Insight Gatherings also revealed the congregation’s concern about managing the change process as a
new pastor is chosen and the potential of other staff changes. In contrast to these concerns was an
excitement for a new vision and perspective from incoming leadership and a hope that God would use North
Point Church to be a blessing to young families, youth, seniors, and others and invite those who haven’t done
so already to accept Jesus as their Lord and Savior.
These Insight Gatherings have not only proven to be a vital part of the process for developing an accurate
Mission Study for North Point Church, they have also provided the congregation with a much-desired channel
to communicate how much they love their church and of their desire for God to guide North Point into the
future.
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6/25/19 - 10/20/19

Friendly, welcoming and inviting
God fearing, followers of Jesus, Christ-centered, Bible-focused, spiritually mature
Known in community as service-oriented, using our gifts, outreach-focused both locally and globally
Fabulous music-centered worship and message of the music
Mature (older)
Connected, cohesive, loving, caring, and supportive
We are focused and have a plan/vision
Intergenerational, youth and family oriented, and grandparent church
Strategic location
Generous and charitable
Joyful, praising and fun-loving/goofy
Prayerful
Faithful
Accepting and inclusive
Youth and children's Ministry
Authentic and genuine
Quality and depth of sermons
Worshipful
Varied attendance
Relational, community, fellowship
We are part of God's family (not focused on Presbyterian - not hung up on denomination)
Young Families
Dated (old fashioned)
Conservative
Artistic
Serious, but lighthearted
Comfy, homey, and safe
Growing
Small Groups
Split worship experience (worship experience is limited for some in ministry)
Questioning

Question 1. What’s a word that comes to mind that describes our church?

Congregational Insight Gatherings
65
33
21
17
13
13
11
8
7
7
6
5
4
4
4
3
2
2
2
2
1
1
1
1
1
0
0
0
0
0
0

Ranked in
Top 3

28%
14%
9%
7%
6%
6%
5%
3%
3%
3%
3%
2%
2%
2%
2%
1%
1%
1%
1%
1%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%

Percentage

Total

Various community outreaches (i.e. Jesus Food)
Keep theological focus based on scripture, maintain biblical values
Maintain local and global focus, giving and offerings to Fishline and international ministries
Small groups/Bible studies/core groups/discipleship
Keep financial stability and integrity, debt reduction, give generously to the church, and encourage financial
stewardship
Choir
Keep an emphasis on youth
Keep a strong and meaningful service (impactful)
Keep relationships with community leaders
Keep an emphasis and priority on prayer
Keep avoiding politics and continue unity among diversity
Keep intergenerational focus: involve youth in meaningful and serious children's ministries, include all ages in
worship
Focused on children's education and Sunday school
Caring for the needs of the individual
Keep the vision of outreach with regard to our location near schools
Keep using lay leadership and guests for presenting messages/sermons, offering message, poetry, art, and drama
Encourage artistic expression in worship and displays (music, art, photography in lobby)
Vacation Bible School
Stay future-focused
Keep our building open to multiple uses (Grief Share, Divorce Care, Parkinsons Group, Quilters Club)
Prayer ministry
Transparency of leadership, servant leadership, with leadership open to ministries
Garden of Feedin'
Ty in the loop/rotation
Moderate worship sound volume
Maintain sense of humor
Faithful attendance
Be friendly

Question 2. Under new leadership, what are some things we should keep doing?

Appreciative
Diverse
Good food

11%
11%
10%
9%
7%
6%
6%
5%
3%
3%
3%
3%
2%
2%
2%
2%
2%
2%
1%
1%
1%
1%
1%
1%
1%
1%
0%
0%

17
14
13
12
8
7
6
6
5
5
4
4
4
4
3
3
3
3
3
2
2
2
1
1

0%
0%
0%

27
26
24
22

0
0
0
234

Total

Modify greeting time (make it shorter)
Make sure there is enough time for the sermon (time management), shorten music
Stop milling about the lobby as worship starts
Stop separating generations (duing worship and service)
Stop using the Red House for kids younger than high schoolers
Revisit communication/announcements, change the tone of jokes of the Announcement Guy
Stop circumventing the established process for the use of the buildings
Modify coffee and doughnuts (provide after service only)
Stop relying so heavily on Building and Grounds Maintenance volunteers
Stop going overtime for worship and service
So much standing
Change to have more intentional contact between children/youth and adults, i.e, church grandmas and grandpas
Have healthier snacks and stop serving bad doughnuts
Sehawks references
Change choir to only special occasions
Total

Question 3. Under new leadership, what are some things we should stop doing? (modify or change)

Participate in service
Offering childcare
Offering events tuition free
Soupluck
Greeters
Fellowship (before and after church)
Doughnuts
Prayer partners
Christmas Eve service
Giving Tree
Announcement Guy
Good Friday service
Music: as it is now

16
15
13
12
11
11
10
10
7
7
6
6
5
2
2
133

1
1
1
1
1
0
0
0
0
0
0
0
0
236
12%
11%
10%
9%
8%
8%
8%
8%
5%
5%
5%
5%
4%
2%
2%

0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%

Strategic plans for outreach to our neighborhood and the military; follow-up strategy to introduce people to North
Point
Intentional connection with people - a coordinated program for follow up (like VBS families), greet visitors, and
provide welcome packets
Encourage and include youth and children in the service (for music and/or message)
Need more opportunities for intergenerational interactions and mentorship
Senior citizens outreach and adult ministry
A mix of hymns and contemporary music, or traditional music with spirituals
Improve online presence - keep it current
Promote connections within the congregation
More outreach to kids, young families and moms
Men's breakfast and women's quarterly gatherings should meet more regularly and frequently
Return to using drama and videos in worship
Service Sunday - where the entire church does outreach and service for the community every 5th Sunday
Method of tracking participation in services (reach out to people we don't see)
Additional disabled parking
More opportunities for congregation to give feedback
Support groups: domestic violence, sexual assault, etc.
Additional service with adult Sunday school during one of the services
Have functions at the church that we can invite people to
Better connect scripture to everyday life (testimonials)
Need continual encouragement to evangelize (Be bold)
More small groups - encourage it!
Leave room for new person (pastor) to bring new ideas
Accept prayer requests during the service
Singles activities and groups
Better method of communication between church groups/ministries (i.e., use Planning Center as a tool of
communication); make sure volunteers and leaders are in the loop on events, etc.
Refer to secular society as if they need Jesus as much as we do
A call from the pastor when someone is in the hospital
List of volunteer opportunities in the bulletin
Prioritize organic interaction with congregation during service (see Tom's Decendants of Anak )
Deacons in meet & greet; more intentional ways to help people know who their deacons are
Weekly communion

Question 4. Under new leadership, what are some things we should start doing?
13%
14%
12%
6%
4%
4%
4%
3%
3%
3%
3%
3%
3%
2%
2%
2%
2%
1%
1%
1%
1%
1%
1%
1%
1%
1%
1%
1%
1%
1%
0%

31
33
29
14
10
9
9
8
8
7
7
7
6
4
4
4
4
3
3
2
2
2
2
2
2
2
2
2
2
2
1

New and fresh perspective in leadership
That our church would be seen as a beacon, welcoming the unchurched, and known in Poulsbo as being Christcentered in evangelism and fellowship
A new vision and more advertising for an active and thriving high school program
Interim pastor Tom coming (with financial/business background)
Drawing in young families with children
Excited about how God works and what He has planned for us
New shared vision in the congregation
Chance to grow in numbers
Senior adult ministry/intergenerational including children
Growing spiritually - individually and corporately (not treading water/just status quo)
Development of leadership in congregation
Better communication in the future
Return of the women's ministry (more active and thriving)
Opportunities for more community events
The Lord returning - a sense of urgency, joy and excitement
More opportunities to get to know each other and deeper connections within our congregation
Maintaining the garden
Two services

Question 5. What are you most excited about, looking ahead?

Offer healthier foods (fruit or plain doughnuts)
Serve monthly meals for those in need
Add designated parking for staff (include disabled parking for staff)
Designate parking for parents with young children
Support the use of our building chaplains or other local ministries
Need a broader involvement and labor sharing of volunteers
More education about church roles - our strengths and talents
Build more classrooms
Reach out consistently to people in the hospital or to those who need food
Workshop on spiritual gifts and service
Outreach and interaction with other churches in the community (e.g., women's groups)
Connect with North Kitsap School District volunteer program
CDs of sermons for car

Total

Total

16%
16%
14%
10%
9%
6%
5%
4%
3%
3%
3%
3%
2%
2%
1%
1%
0%
0%

28
24
17
16
11
8
7
6
6
6
5
4
3
2
2
0
0
173

0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%

28

1
1
1
1
1
1
1
1
1
1
0
0
0
233

15%
12%

24
20

Whether we can integrate the youth while keeping the needs of older generation; the opposing ideas of needing
structure vs. inviting kids in is messy; we need to re-educate ourselves to focus on kids and do so as a congregation
19
12%
We should not lose sight of our mission, following Jesus in the company of friends (friendliness); need to be
reminded to keep this going
19
12%
Division within the congregation with personal agendas emerging
12
7%
Too much focus on structure (loss of flexibility/humanity)
9
5%
How we at North Point can be relevant to people who need Christ
9
5%
Loss of membership
8
5%
Loss of giving and the ability to reach financial goals
8
5%
Church as a whole may be inward-focused
8
5%
New or different perspective, personal agenda, and influence of the incoming pastor
7
4%
Whether the voice of the congregation will be heard, no platform to share ideas or concerns
5
3%
How we can partner with other churches
5
3%
Diluted message, quality of sermons slipping
4
2%
Presbyterian Church USA pushing their agenda on the church
4
2%
Spiritual stagnation and if we are ready for Jesus' coming
4
2%
Total
165
Question 7. As we begin our third decade in this community, what do you see as our role in this corner of God’s kingdom over the next 10
years?
Reaching the unchurched and providing connection; being outward-focused and Jesus-like in places where Jesus
went; reaching the impoverished; being a refuge for more varieties of people.
42
22%
Being a light (beacon of hope); a leader and friend to the community; a relevant church that offers what our
community needs
36
19%
Reach out to high schoolers; growing a youth (teen) ministry; be intergenerational (get the kids in the door)
33
17%
Inclusive, non-judgmental, gentle, stable , and grace-filled place in the community; known as a place of truth, grace,
peace, and belonging; a place of authentic relationship
20
11%
North Point Church to be a place where we are Biblically obedient and hold the Bible front and center (Biblefocused)
19
10%
Continue to grow and be in tune with God
15
8%

Replacing aging leaders in service and ministry; the transition in worshop leadership; need more staff and
volunteers before burnout of longtime volunteers
Being effectively prepared to manage the change process; we need to be open to change; although too much
change too fast and we lose focus; not changing fast enough and we lose patience

Question 6. What are you concerned about, looking ahead?

Total

Strong, but humble and approachable; open and relatable (not above the rest of us); a caring good shepherd;
compassionate, considerate, good listener and a friend to the congregation; loves people (including youth); works
well with staff and elders; teachable and open to ideas of the congregation
Preaching ability with a clear sermon delivery; conveys God's word as a Bible-based teacher; relates sermons to all
generations including youth; teaches sermons that are pertinent to the current times
Submits to Biblical authority and is obedient to God; has integrity and is authentic and honorable.
He/She is prayer dependent, spiritually led, and loves Jesus passionately
Young pastor under 50 years of age
Vision-caster in leadership; challenges and inspires us into North Point 2050 (future-focused)
Become in tune with and involved in outreach in our community; make connections with other pastors in the
community
Good administrator skills (working with office and finances)
Allow lay-participation in the service
A commitment to stay
Dynamic personality
Outwardly-focused and curious about people and the world around them
Experience and wisdom
Passionate
Has children
Good sense of humor
Total

Question 8. What is the single most important quality you would like to see in the new pastor?

Maintain our mission statement and expand on it
Being a stabilizing force
Continue connection with Fishline
Building expansion that accommodates children and many activities

25%
20%
13%
10%
6%
6%
6%
4%
2%
2%
2%
2%
1%
0%
0%
0%

42
28
22
13
13
13
8
4
4
4
4
2
1
0
0
212

4%
3%
3%
3%

54

7
6
6
6
190
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Why did Our Mission Study Team choose to use the REVEAL Survey?
•

The REVEAL assessment service has been used by over 2,300 churches over the past 15 years with a
database including over 500,000 completed surveys.

•

It was designed to provide churches guidance for making and growing Christian disciples based on
their congregation’s specific spiritual strengths and challenges.

•

We already paid for three surveys back in 2010. We conducted a survey that year and again in 2014.
Therefore, this third survey provided current data, with trends since 2010, at no new cost.

Did enough of our congregation participate to provide valid results?
Yes. We had 81 surveys completed. That represents 64% of our average adult Sunday Worship attendance,
well over the 50% response rate needed to provide valid actionable findings.

What do these three surveys tell us about the age and turnover of our
congregation?
We are an older congregation and our membership has not changed significantly in recent years. 58% of us
have attended for 6+ years and we have very few (2%) who started attending over the past year.

REVEAL Survey

2010

2014

2019

Age > 50 years

55%

77%

84%

Attend N. Pt <1 year

10%

17%

2%

Attend N. Pt <6 years

58%

60%

41%

Attend N. Pt 6+ years

40%

40%

58%

What does this survey tell us about where we are in our walk following
Jesus?
North Point Church earns high scores for spiritual maturity compared to the REVEAL database and compared
to our past surveys. REVEAL uses a four-stage continuum to measure spiritual maturity, based on selfdescribed relational closeness with Jesus Christ. This continuum is highly predictive of the beliefs, attitudes,
and behaviors associated with increased love of God.
Our three REVEAL surveys indicate our congregation’s deepening relationship with Jesus Christ over the past
9 years:
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North Point's "Spiritual Continuum Profile"
2010 - 2014 - 2019
60%
50%
40%
30%
20%
10%
0%
Exploring Christ
Growing in Christ
“I believe in God, but I’m not “I believe in Jesus and am
sure about Christ.”
working… to get to know
him.”

2010

2014

2019

Close to Christ
Christ Centered
“I feel really close to Christ “My relationship with Jesus
and depend on him for
is the most important
guidance.”
relationship in my life. It
guides everything I do.”

Reveal Database

Note: REVEAL’s numbers show an association between our relationship with Christ and our love for our
neighbors. At North Point, a willingness to “put others first” is highest in our “Close to Christ” and “ChristCentered” congregants.

Is North Point Church helping our congregants grow in their
relationship with Christ?
Mostly Yes. REVEAL demonstrates this growth by measuring our congregation’s commitment to eleven key
“spiritual growth catalysts.” These catalysts are beliefs, practices, actions, and an attitude that are all shown
to help individuals grow as Christian disciples. In other words, these catalysts cause or accelerate forward
movement on the Spiritual Continuum. REVEAL categorizes these catalysts into: “Beliefs,” “Personal Spiritual
Practices,” and “Faith in Action.”
The key catalytic Beliefs are in:
1. Salvation by Grace,
2. The Triune God of Scripture,
3. God’s personal involvement in our lives, and
4. The Authority of the Bible.
Our 2010 – 2019 trend: Our congregants moved from well below average to well above average in holding
each of these four key catalytic beliefs over the last nine years.
Personal Spiritual Practices are especially powerful catalysts for growth as Christian disciples. They are:
1. Daily Reflection on Scripture
2. Daily Prayer to Seek Guidance
3. Tithing (giving 10% or more)
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Our 2010 – 2019 trend: See graph below:

Personal Spiritual Practices at North Point Church
60%
50%
40%
30%
20%
10%
0%
2010
1.

Daily Reflection on Scripture

2014
2.

2019

Daily Prayer to Seek Guidance

Reveal Database
3.

Tithing (giving 10% or more)

REVEAL’s data indicates that frequent reflection on Scripture is the most helpful practice to grow nearer to
Christ. This is true for everyone—from those just starting to explore Jesus, to the Christ-centered disciple.
Given the importance of daily Bible study, it is encouraging to see our congregation’s positive trend in this
practice over the past nine years. It is also encouraging to know that with 70% not engaged in daily Bible
study, there is room for further growth.
Faith in Action catalysts are three key behaviors and one key attitude:
1. Sharing our faith with non-Christians,
2. Serving those in need through our church,
3. Serving individually outside our church, and
4. Willingness to surrender everything to Jesus Christ.
Our 2010–2019 trend–we improved:
•

from below average to above average in sharing our faith,

•

from below average to above average in serving others—both through our church and independent
of our church, and

•

from well below average to average in our willingness to “Surrender all to Jesus.”

Overall, how does REVEAL rate North Point Church for getting
congregants engaged in activities that grow disciples?
Mixed success, as follows:
•

North Point Church is above average for engagement in spiritual practices such as Bible Study,
prayer, serving others, and financial giving.

•

We also rate above average for our congregant’s engagement in church activities, i.e.: worship
service, small groups, and serving in a church ministry.

•

However, we are below average—in the 30th percentile—for our “Church Growth Environment” for
starting and helping people to keep moving on their spiritual growth journeys.
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What Best Practices can North Point Church learn from REVEAL?
Based on 2,300 churches surveyed, REVEAL discovered the five Best Practices of vibrant disciple-making
churches:
1. Get People Moving—provide on-ramps and paths of growth for disciples.
2. Embed the Bible and prayer in everything.
3. Create Ownership—promote engagement in the life of North Point Church.
4. Pastor and serve the local community.
5. Provide Christ-Centered Leadership.

How does our congregation rate North Point Church regarding these
Best Practices?
The following percentile ratings compare North Point to all the churches in the REVEAL database. For
example: a score of 60% puts us higher than 60% of these churches and lower than 40%. Here are ratings of
North Point Church by our congregants, with our top scores underlined and our bottom scores in italics:
1. How well do we get people moving by providing on-ramps and paths of growth for disciples?
•

Challenge congregants to grow and take next steps spiritually – 59%

•

Provide clear path for spiritual growth – 56%

•

Encourage personal responsibility for spiritual growth – 55%

•

Leaders consistently model and reinforce spiritual growth – 24%

2. How well do we embed the Bible and Prayer in everything?
•

Help congregants understand the Bible in depth – 60%

•

Challenge them to engage in Scripture in new and interesting ways – 55%

•

Help them connect with God through prayer – 47%

3. How well do we create ownership by promoting engagement in the life of North Point?
•

Help congregants feel they belong – 80%

•

Provide opportunities for spiritual growth through personal relationships – 64%

•

Inspire sense of ownership, so church is important part of member’s identity – 61%

•

Develop relationships promoting accountability – 33%

•

Set clear expectations regarding church membership – 29%

4. How well do we “Pastor” or serve in our community?
•

Promote strong serving culture widely recognized in the community – 81%

•

Empower congregants to go out on their own to serve our neighbors – 55%

•

Provide opportunities for congregants to serve those in need – 26%

5. How well do we provide Christ-Centered Leadership?
•

Help congregants develop personal relationship with Christ – 51%

•

Leaders maintain harmony, handle troublemakers, avert and resolve problems – 15%
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(The Mission Study Team believes that this very low score may be explained by input, during the
Insight Gatherings, by congregants who expressed insufficient opportunity to share their thoughts
and concerns with North Point’s leaders.)

Overall, how does REVEAL rate the spiritual health of North Point
Church?
Vigorous. REVEAL’s Spiritual Vitality Index provides an aggregate measure of the spiritual maturity of a
congregation and discipleship effectiveness of a church. Our Spiritual Vitality Index grade is 85 (higher than
about 90% of churches). This is an increase over our grade of 67 (lower than 50% of churches) in 2014, which
was an increase over our 2010 grade of 59.

How can North Point Church use this information to grow as a vibrant
community of Christ followers, loving our neighbors, and glorifying
God?
1. By reviewing REVEAL’s five Best Practices of vibrant, disciple making churches and what North Point’s
strengths and weakness are related to these practices.
2. By follow the advice REVEAL offers for our “church archetype.” On the next page is an illustration
summarizing North Point’s changing archetype over time and a description of our present archetype and
“shadow archetype.”
3. By reviewing a book by the developers of the REVEAL Survey: RISE – Bold Strategies for Transforming
Your Church. This book provides specific ideas for each church archetype, including an example church of
each type that has successfully used information from their REVEAL Survey to mature and grow as
disciples of Christ. Interestingly, the example for “Self-Motivated” churches is nearby: the Warm Beach
Free Methodist Church in Stanwood, Washington, 50 miles north of Seattle.
4. By understanding what is clearly shown in the “church archetype” illustration and in North Point Church’s
history: that our church has changed and continues to change in its relationship with our Lord, with each
other and with our neighbors. The recent positive changes in our church can continue with ChristCentered leadership that:
•

Embeds the Bible and prayer in everything,

•

Listens to our congregants,

•

Engages them in the life of our church,

•

Enables them to share the Gospel by words and deeds in our community, and

•

Provides our new and established attendees with on-ramps and paths of growth as disciples of
Christ.

January 29, 2020
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5. Our REVEAL Report briefly summarized some next steps:

January 29, 2020
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Best Practices

Spiritual Growth
Catalysts

This section shows a congregation’s profile against three groups
of spiritual catalysts: Beliefs, Personal Spiritual Practices and Faith
in Action.

Spiritual Growth Catalysts

This section shows a congregation’s profile against three groups
of spiritual catalysts: Beliefs, Personal Spiritual Practices and Faith
in Action.

Page 11

This section provides feedback on the extent to which your
congregants are committed to following Christ at your church and
are involved in the opportunities for growth that your church
provides.

Church Engagement

Spiritual Continuum

Page 9

This section shows congregant satisfaction with church activities,
overall satisfaction with the church’s role in spiritual growth, and
feedback on the role of the senior pastor.

Every church falls into one of eight church archetypes
representing a church’s spiritual dynamics and discipleship
culture.

Church Satisfaction

Church Archetypes

Page 7

This section shows congregant participation in church activities:
Weekend Services, Small Groups and Spiritual Community,
Serving and Leading, and Generosity.

The SVI is an aggregate measure of a congregation’s spiritual
maturity and a church’s discipleship effectiveness.

Church Activities

Spiritual Vitality Index

Page 6

This section shares the congregation’s perspective on the
church’s effectiveness against five Best Practices: Get People
Moving, Embed the Bible in Everything, Create Ownership, Pastor
the Local Community and Christ-Centered Leadership.

This section explains how to understand the metrics used to
interpret your report findings. It also provides your demographic
and church tenure profiles plus your response rate

Five Best Practices

Page 29

Page 25

Page 22

Page 16

Understanding Your Report

Spiritual
Continuum

Page 3

REVEAL provides two signature measures of spiritual vitality, which are the Spiritual Vitality Index and the Church Archetype. The
rest of the report drills down into the Spiritual Growth Catalysts and the five Best Practices that support those results.

Welcome to your REVEAL report. The report leans into findings from fifteen years of research on how to increase church
effectiveness in promoting spiritual growth. It was developed using data from over 2,300 churches and more than 500,000
congregants. This database allows REVEAL to provide you with unique insights about your church’s spiritual vitality by comparing
your results to those of a diverse group of churches representing many denominations, sizes, styles and geography.

Church
Archetypes

Spiritual Vitality
Index

Understanding
Your Report

North Point Church
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Below Average

15
Average

Above Average

79%

100%

The second type of scale used in this report is a frequency scale. This scale is used for metrics where the percentage of
congregants who responded in one or more categories is key to interpreting the results. When this scale is used, your church’s
score has a % sign next to it and the score for the average of churches in the REVEAL database is indicated by a red vertical bar.

Frequency Scale

0%

Most metrics are reported on the percentile scale. On this scale, which ranges from 1-100, scores indicate the percentage of
churches who scored lower than your church on that metric. For example, if your church’s score for the belief “Salvation by
Grace” is 73, that means 73% of churches scored lower than your church on that item. Scores below 25 are considered below
average and scores above 75 are considered above average. We report scores on the percentile scale to help you benchmark
your results compared to the REVEAL database and set goals for change.

Percentile Scale

REVEAL DATABASE

Report Scales - There are two scales that are used in this report: the Percentile Scale and the Frequency Scale.

Understanding Your Report

North Point Church

Page 4

Appendix

Church
Engagement

Church
Satisfaction

Church
Activities

Best Practices

Spiritual Growth
Catalysts

Spiritual
Continuum

Church
Archetypes

Spiritual Vitality
Index

Understanding
Your Report

2%
17%
22%
26%
32%

< 1 year

1-2 years

3-5 years

6-10 years

>10 years

0%

Church Tenure

Participants

81

of Congregration

64%
100%

The response rate reflects the percentage of weekend adult attenders who participated in the survey. For churches with weekend
adult attendance greater than 250, a 30% response rate represents sufficient participation for actionable findings. For churches
with attendance below 250, a response rate greater than 50% is preferred.

Understanding Your Report: Response Rate and Church Tenure

North Point Church
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30%

$100K or more

100%

100%

100%

Important Note: Pastors frequently say that the percentage of young adults (ages 18-29) in their REVEAL demographic profile is lower than their weekend
services percentage. If your results align with this trend, recognize that many REVEAL churches experience this same thing, which means our database average
should be a reasonable comparative measure for your young adults.

10%

0%

5%

79%

0%

<$35K

Income

% Non-White

Married

Church
Engagement

84%

11%

Age 30-49
Age 50+

5%

0%
Age 18-29

Characteristics

Age

This profile of demographics and church tenure is an important “check” for church leaders. If the information provided here closely
mirrors the congregation you see at weekend services, you can feel confident that the survey results reflect your whole church
family.

Understanding Your Report: Demographic Profile

Church
Satisfaction

Church
Activities

Best Practices

Spiritual Growth
Catalysts

Spiritual
Continuum

Church
Archetypes

Spiritual Vitality
Index

Understanding
Your Report

North Point Church
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57

• Helps Me Develop a Personal
Relationship with Christ
• Helps Me Understand the Bible in
Depth
• Challenges Me to Grow and Take
Next Steps

This measure reflects how a
congregation feels about your church’s
effectiveness in three key areas:

Church's Role

85

REVEAL DATABASE

97

• Reflection on Scripture
• Prayer to Seek Guidance
• Financial Giving to the Church

This measure reflects a congregation’s
ongoing interaction with God:

Personal Spiritual Practices

The Spiritual Vitality Index is an aggregate measure of the spiritual maturity of a
congregation and discipleship effectiveness of a church. The percentile score reflects
how your church’s results compare to the results of other churches in the REVEAL
dataset. For example, a score of 65 means your result is higher than 65% of churches
in the REVEAL dataset.

Spiritual Vitality Index

North Point Church

• Evangelism
• Serving Those in Need
• Total Surrender to Christ

This measure reflects the
congregation’s willingness to serve
God:

Faith in Action

85
80
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Troubled

Weak Best
Pratices

Introverted

Spiritually
Weak

Average

Spiritually
Strong

Complacent

Extroverted

Energized

Self-Motivated

Strong Best
Pratices

Vibrant

Your Church’s Archetype is determined by plotting your results on the graph below.
The vertical axis measures the spiritual strength of a congregation, using a mix of
catalysts including beliefs, personal spiritual practices and faith in action. The
horizontal measures the discipleship effectiveness of a church based on five Best
Practices.

Church Archetype

North Point Church

- Church-centered Faith
- Contented Leaders
- Little Sets the Church Apart
- 13% of the REVEAL Database

Average

The “shadow” archetype is the next best
descriptor for your church’s
characteristics. It can indicate where the
church is going (absent change) or
where the church has been.

Shadow Archetype

- Spiritually Mature
- Disenchanted with the Church
- Stable or Declining Attendance
- 10% of REVEAL Churches

Self-Motivated

The primary archetype is the best
descriptor for your church’s
characteristics based on your
congregation’s spiritual strength and
how they evaluate your church on the
Best Practices.

Primary Archetype
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•
•
•

Most Christ-followers “coast” at some
point in their spiritual journey. A
mentoring strategy--one that ideally
assembles no more than two-three
mature believers together--can help
identify their “blind spots” and
greatest opportunities for growth. This
often starts at the top, with the senior
pastor mentoring staff leaders.

Spiritual Mentoring

Increased Spiritual Vitality Index (in particular, Church’s Role)
Increased Satisfaction with the Church’s Role in Spiritual Growth
Improved Scores in One-Two Lowest Best Practices

Three Target Outcomes

Just as business strategies depend on
financial capital, church strategies
depend on spiritual capital--which has
two components. First, a church needs
a high degree of congregant support
for its vision. Second, it needs a
congregation with a strong
faith-based foundation who can
weather whatever spiritual challenges
lie ahead.

Spiritual Capital Assessment

The hope for the Self-Motivated Church is for leaders to listen to its congregants
and act on whatever concern is uncovered. That’s because this archetype faces a
unique dilemma, which is a spiritually mature congregation that’s somewhat at odds
with the church. Often, congregants perceive that a distraction—like a capital
campaign or the launch of a new campus—has diminished the church’s discipleship
vision. Calling renewed attention to that vision can go a long way toward recharging
spiritual vitality.

Church Archetype: Three Next Steps

North Point Church

VIBRANT

This strategy is a win-win for spiritual
growth and church operations. The
concept is to flag highly visible and
critical functions that may not require
seminary training--like finance, human
resources or community outreach--and
invite congregants to step into those
roles.

Lay Leaders with Big Jobs

SELF-MOTIVATED
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35%

4%

9%

REVEAL Database

"I believe in God, but I am not sure about Christ. My faith is not a significant part of my life.”

4%

27%

"I believe in Jesus and am working on what it means to get to know him."

39%

35%
"I feel really close to Christ and depend on him for guidance."

North Point Church

Exploring Christ -

32%

Growing in Christ - 32%

Close to Christ -

24%

30%
“My relationship with Jesus is the most important relationship in my life. It guides everything I do."

Christ Centered - 30%

The Spiritual Continuum groups congregants based on the self-described closeness of their relationship with Jesus Christ. The
hallmark finding of REVEAL is that this Continuum is highly predictive of the beliefs, attitudes, and behaviors that are associated
with increased love of God. The statement under each bar is characteristic of the way in which people in that segment describe
their faith in Christ.

Spiritual Continuum

North Point Church
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-

67%
Forming

Exploring Christ

27%
Forming

-

-

46%
Maturing

Growing in Christ

Close to Christ

25%
Forming

Christ-Centered

4%

62%
Maturing

- 32%

35%

46%
Maturing

30%

33%
Maturing

43%
Thriving

12%
Thriving

29%
Thriving

Maturing Christ-followers demonstrate a growing love of
others that’s emerging as an active force in daily life.
They’re increasingly willing to put others first, and to tap
into God’s grace to help forgive people who cause them
pain. They want to find Christian mentors to help them
stay on track spiritually. However, they struggle at times to
give away money and time sacrificially.

Christians in the earlier stages of faith formation
experience a growing empathy for others, but they need a
jumpstart to act on those feelings. They’re willing to step
up to the needs of the church and local community but
find it to be a stretch to make a regular commitment. They
also find sharing their faith with others uncomfortable.

Thriving Christ-followers show evidence of remarkable
heart change as the fruit of the spirit—including love,
peace, joy and patience—guide daily decisions. They’re
willing to put others first, regardless of who they are, and
they seek meaningful friendships with other believers.
They have a servant’s heart—for the church as well as those
in need—and they take advantage of opportunities to
share their faith.

The Spiritual Continuum on page 9 is highly predictive of increasing spiritual beliefs, attitudes and behaviors. However, REVEAL
findings also show that people who are very devoted to God are not always as devoted to others. The opposite can also be true:
people who are very devoted to loving and serving others may not be equally devoted to God. The purpose of this graph is to
provide a richer understanding of how “Love of Others” intersects with the Spiritual Continuum.

Spiritual Continuum and Love of Others

North Point Church

Thriving
Maturing
Forming
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Below Average

Average 1

Below Average

Virtues

Below Average

Faith in Action

Below Average

Practices

Below Average

Beliefs

Average

91

Average

80

Average

97

Average

69

Above Average

Above Average

Above Average

Above Average

Virtues reflect the fruit that comes from abiding in
Christ.The virtues measured include Love, Joy, Peace,
Patience and Self-Control.

Faith in Action catalysts are most influential in the later
stages of maturity. The four Faith in Action measures
are three behaviors—Evangelism, Serving Those in
Need Through the Church, and Serving Those in Need
on My Own—plus, an attitude of Total Surrender.

Personal Spiritual Practices are critical as people
develop their own relationship with Christ. The three
Personal Spiritual Practices measured are Reflection on
Scripture, Prayer to Seek Guidance, and Tithing.

Beliefs are critical in the early developmental stage of
spiritual growth. The four core Christian beliefs
measured are Salvation by Grace, the Trinity, Personal
God, and Authority of the Bible.

One of REVEAL’s most significant discoveries was what helps people move along the Spiritual Continuum. Beliefs, Personal
Spiritual Practices and Faith in Action advance spiritual growth at different stages of maturity, while the Virtues measure the fruit of
spiritual growth.

Spiritual Growth Catalysts

North Point Church
Above Average

Pivot Field Names
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Authority
Authorityof
of the
the Bible
Bible
I believe
the
Bible
I believe the Biblehas
hasdecisive
decisiveauthority
authorityover
over
what
whatI say
I sayand
anddo
do

PersonalGod
God
Personal
I believeGod
Godisisactively
activelyinvolved
involvedininmy
mylife
life
I believe

God
GodasasTrinity
Trinity
I believe
I believethe
theGod
Godofofthe
theBible
Bibleisisthe
theonly
onlytrue
true
God-Father,
God-Father,Son
Sonand
andHoly
HolySpirit
Spirit

Salvationby
by Grace
Grace
Salvation
I believe
nothing
I believe nothingI do
I doororhave
havedone
donecan
canearn
earn
my
mysalvation
salvation

Below Average

56

REVEAL DATABASE

Below Average

62

REVEAL DATABASE

Below Average

74

REVEAL DATABASE

Below Average

76

REVEAL DATABASE

Average

Average

Average

Average

Above Average

Above Average

Above Average

Above Average

Beliefs reflect what people accept as true or real. Because beliefs guide behavior, developing strongly held core Christian beliefs
is a key aspect of spiritual growth. These four beliefs are key indicators of your people’s progress in aligning their minds with the
mind of Christ, an integral part of the process of becoming like Jesus in every way.

Spiritual Growth Catalysts: Beliefs

North Point Church
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Pray to Confess Sins
Pray to Confess Sins
Daily

Tithing
Tithing
Give
Give10%
10%or
ormore
more

Prayer
SeekGuidance
Guidance
Prayer to Seek
Daily
Daily

Reflection
on Scripture
Scripture
Reflection on
Daily
Daily

20%

43%

46%

30%

0%

Personal spiritual practices are very powerful catalysts. Consistent with the teaching of Scripture and the spiritual formation
traditions of the church, REVEAL’s research has confirmed the incredible impact of spiritual practices on the pace of spiritual
growth. Increasing frequency of reflection on Scripture, in particular, is the most influential practice for every segment on the
Spiritual Continuum.

Spiritual Growth Catalysts: Practices

North Point Church

100%

Page 14

Appendix

Church
Engagement

Church
Satisfaction

Church
Activities

Best Practices

Spiritual Growth
Catalysts

Spiritual
Continuum

Church
Archetypes

Spiritual Vitality
Index

Understanding
Your Report

7.10
7.10

0

53%

42%

20%

10

100%

*’Total Surrender’ is a measure related to sacrifice; it reflects a congregation's willingness to 'risk everything that's important in my
life for Jesus Christ.'

Total
TotalSurrender
Surrender
Average
Score
Averge
Score

ServingThose
Those in
in Need on My
Serving
My Own
Own
1-2Times
Timesa aMonth
MonthororMore
More
1-2

Serving Those in Need Through the
Serving Those in Need Through the Church
Church
1-2 Times a Month or More.
1-2 Times a Month or More.

Evangelism
Evangelism
6+Spiritual
SpiritualConversations
Conversationswith
with
6+
Non-Christiansininthe
thePast
PastYear
Year
Non-Christians

0%

The power of this group of catalysts is in their relational dynamics. Because they involve interactions with others, they are more
public expressions of faith that involve greater risk than private spiritual practices or activities held inside the church. In addition to
the behavior of serving and evangelism, the attitude of “Total Surrender” is a critical indicator that measures your people’s
“willingness to risk everything” for Jesus.

Spiritual Growth Catalysts: Faith in Action

North Point Church
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Self-Control
Self-Control
IIcontrol
controlmy
mytongue.
tongue.

Patience
Patience
keepmy
mycomposure,
composure,even
evenwhen
when
IIkeep
peopleor
orcircumstances
circumstancesirritate
irritateme.
me.
people

Peace
Peace
IIam
amnot
notanxious
anxiousabout
aboutmy
mylife
lifeas
asIIhave
have
an
aninner
innerpeace
peacefrom
fromGod.
God.

Joy
Joy
IIhave
haveinner
innercontentment,
contentment,even
evenwhen
when
things
thingsgo
gowrong.
wrong.

Love
Love
God’sgrace
graceenables
enablesme
meto
toforgive
forgive
God’s
peoplewho
whohave
havehurt
hurtme.
me.
people

Below Average

100

REVEAL DATABASE

Below Average

98

REVEAL DATABASE

Below Average

60

REVEAL DATABASE

Below Average

65

REVEAL DATABASE

Below Average

61

REVEAL DATABASE

Average

Average

Average

Average

Average

Above Average

Above Average

Above Average

Above Average

Above Average

Virtues reflect the fruit of the Spirit listed in Galatians 5:22. They reflect maturity in spiritual development, providing evidence that
your people are becoming more like Christ. REVEAL data show that the five virtues below are the most challenging for
congregants to demonstrate consistently.

Spiritual Growth Catalysts: Virtues

North Point Church
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Below Average

58

REVEAL DATABASE

Below Average

28

REVEAL DATABASE

Below Average

60

REVEAL DATABASE

Below Average

58

REVEAL DATABASE

Below Average

48

Average

Average

Average

Average

Average

Above Average

Above Average

Above Average

Above Average

Above Average

It’s very important not to view these results as a critique of your church. Consider them more like a child’s request for help with
homework. Becoming like Christ a difficult assignment, and your people are asking for more help from your church in some areas.

Pastor the Local Community

Christ-Centered Leadership

Creates Ownership

Embeds the Bible in
Everything

Get People Moving

REVEAL DATABASE

The Spiritual Vitality Index provided a unique opportunity to study the most effective disciple-making churches in the REVEAL
database. The most remarkable characteristic of the churches in the study was their incredible diversity, ranging from a small
church in the poorest zip code in Detroit to a Dallas megachurch with the highest tithing rate in the nation. But whether they were
large or small, well-resourced or barely scraping by, REVEAL discovered they all pursued these five Best Practices.

Best Practices

North Point Church
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Provides a clear pathway that helps
guide my spiritual growth

Encourages me to take personal
responsibility for my own spiritual
growth

Church leaders model and
consistently reinforce how to grow
spiritually

Challenges me to grow and take next
steps spiritually

56

55

24

59

Below Average

REVEAL DATABASE

Below Average

REVEAL DATABASE

Below Average

REVEAL DATABASE

Below Average

REVEAL DATABASE

Average

Average

Average

Average

Above Average

Above Average

Above Average

Above Average

“Get People Moving” means giving newcomers clear next steps by offering a spiritual on-ramp, like an orientation program or the
Alpha Course. Ideally, the senior pastor should cast the vision for this on-ramp and promote it as a top priority for the church.

Best Practices: Get People Moving

North Point Church
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Consistently challenges me to
engage with Scripture in new and
interesting ways

Helps me develop a prayer life
that connects me with God
regularly

Helps me understand the Bible in
greater depth

Below Average

55

REVEAL DATABASE

Below Average

47

REVEAL DATABASE

Below Average

60

REVEAL DATABASE

Average

Average

Average

Above Average

Above Average

Above Average

“Embed the Bible in Everything” means making Scripture the heart of your church culture. Beyond making Scripture the
centerpiece of the weekend message, bring wisdom from the Bible into all internal and external events. Also, take away the
excuses people give for not engaging in the Bible by making Scripture practical, relevant and accessible—not just on Sunday, but
throughout the week.

Best Practices: Embed the Bible in Everything

North Point Church
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Inspires such a sense of ownership that the church
becomes an important part of who I am.

Sets clear expectations about what it means to be
part of the church.

Provides opportunities to grow spiritually through
relationships with others

Helps me feel like I belong

Helps me develop relationships that encourage
accountability

Below Average

61

REVEAL DATABASE

Below Average

29

REVEAL DATABASE

Below Average

64

REVEAL DATABASE

Below Average

80

REVEAL DATABASE

Below Average

33

REVEAL DATABASE

Average

Average

Average

Average

Average

Above Average

Above Average

Above Average

Above Average

Above Average

“Create Ownership” means helping people move from a passive, attendance-based relationship with the church to an active
partnership. Invite them to “own” the vision of the church. Small groups are one key way to empower and equip them to carry the
mission of the church into the world.

Best Practices: Create Ownership

North Point Church
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Provides opportunities for me to serve
those in need

Promotes a strong serving culture that
is widely recognized by the local
community

Empowers me to go out “on my own”
to make a significant impact in the lives
of others

Below Average

26

REVEAL DATABASE

Below Average

81

REVEAL DATABASE

Below Average

55

REVEAL DATABASE

Average

Average

Average

Above Average

Above Average

Above Average

“Pastor the Local Community” means rolling up your sleeves and working with area leaders and non-profits to identify and address
the most pressing needs of your community. Set a high bar for your people by expecting them to serve the church as well as the
needs of their neighbors.

Best Practices: Pastor the Local Community

North Point Church
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Church leaders maintain harmony, handle
troublemakers, avert or resolve problems

Helps me develop a personal relationship
with Christ

Below Average

15

REVEAL DATABASE

Below Average

51

REVEAL DATABASE

Average

Average

Above Average

Above Average

“Christ-Centered Leadership” means surrender all leadership dilemmas and decisions to Christ. It means to die to your own
agenda and follow Jesus, modeling the surrendered life for your people. Humility and transparency are key.

Best Practices: Christ-Centered Leadership

North Point Church
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95

100

100

100

Not Attending

Mentoring Others
I meet with someone who I’m helping to
grow in their Christian life

Spiritual Mentors
I meet with or talk to a spiritual mentor

Spiritual Friendships
I meet with or talk to a close friend who
helps me grow spiritually

Small Groups
I meet with a small group through my
church

Spiritual Community

48%

43%

16%

Every few months

17%

28%

26%

1-2 Times a month

16%

22%

1X/Week

23%

12%

41%

11%

53%

17%

22%

The red numbers below show your church’s percentile rank for participation in each type of spiritual community. The bar chart
provides more detail on the frequency of participation at your church.

Spiritual community shows up as a growth catalyst across the Spiritual Continuum, though the specific form of community shifts as
people grow in their faith from more casual friendships to mentoring relationships.

Church Activities: Spiritual Community

North Point Church
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Church
Engagement

Church
Satisfaction

Church
Activities

Best Practices

Spiritual Growth
Catalysts

Spiritual
Continuum

Church
Archetypes

Spiritual Vitality
Index

Understanding
Your Report

7%
30%

Not leading but interested in becoming a leader in this church

Not interested in becoming a leader at this time

0%

1-2 Times A Month

23%

17%

26%

63%

Every Few Months 1-2

79

94

86

Currently Leading

Leading

Not Serving

Serving in a Ministry in the Church

Serving Those in Need on My Own

Serving Those in Need Through the
Church

Serving

11%

30%

Once a week or more

23%

32%

30%

27%

42%

23%

15%

100%

Mobilizing volunteers and lay leaders is a pressing issue in any church. REVEAL findings also show that serving is the most catalytic
church activity, particularly for more mature Christians. The combination of these two facts suggests nothing is more deserving of
your time and resources than to identify and challenge the untapped potential and passion of your congregants.

Church Activities: Serving and Leading

North Point Church
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Church
Engagement

Church
Satisfaction

Church
Activities

Best Practices

Spiritual Growth
Catalysts

Spiritual
Continuum

Church
Archetypes

Spiritual Vitality
Index

Understanding
Your Report

43%

27%

26%

4%

0%

Stewardship
Stewardship
believe aa Christian
Christian should
should live
live aa sacrificial
sacrificial life
life
II believe
that is
is not
not driven
driven by
by the
the pursuit
pursuit of
of material
material
that
things
things

Giving My
Giving
My Resources
Resources
My
first
priority
in spending
spending money
money is
is to
to
My first priority in
support God’s
God’s work
work
support

Below Average

51

REVEAL DATABASE

Below Average

77

REVEAL DATABASE

REVEAL DATABASE
Offering
MyTime
Time
Offering My
II give
give away
away my
my time
time to
to serve
serve and
and help
help others
others in 100
in
my
community
my community
Below Average

I am currently giving 10% (tithing) or beyond

I am working toward giving 10% (tithing)

I give as I am able

I do not currently give to my church

Generosity

Average

Average

Average

Above Average

Above Average

Above Average

100%

Generosity includes actual giving and serving behaviors and the beliefs and attitudes underlying those behaviors. Working to align
congregants’ minds and hearts with a biblical worldview is critical to promoting greater generosity in your church.

Church Activities: Generosity

North Point Church
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Church
Engagement

Church
Satisfaction

Church
Activities

Best Practices

Spiritual Growth
Catalysts

Spiritual
Continuum

Church
Archetypes

Spiritual Vitality
Index

Understanding
Your Report

Satisfaction with Serving the Church

Small Group Satisfaction

Weekend Service Satisfaction

Overall Satisfaction with the Church

Below Average

52

REVEAL DATABASE

Below Average

58

REVEAL DATABASE

Below Average

44

REVEAL DATABASE

Below Average

50

REVEAL DATABASE

Average

Average

Average

Average

Above Average

Above Average

Above Average

Above Average

REVEAL measures satisfaction with the church in each area below in the context of spiritual growth. Congregants rated how
satisfied they are with the role of the church, weekend services, small groups and serving in promoting their spiritual growth.

Satisfaction: Church

North Point Church
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Church
Engagement

Church
Satisfaction

Church
Activities

Best Practices

Spiritual Growth
Catalysts

Spiritual
Continuum

Church
Archetypes

Spiritual Vitality
Index

Understanding
Your Report

Spiritual
challenge
Spiritual challenge
My
Mysenior
seniorpastor
pastorchallenges
challengesme
you
to
grow
and
take
next
steps
to grow and take next steps

Modeling
Modeling
My
Mysenior
seniorpastor
pastormodels
modelsand
and
reinforces
reinforceshow
howto
togrow
growspiritually
spiritually

Doctrine
Doctrine
My
Mysenior
seniorpastor
pastorprovides
providessound
sound
doctrine
doctrinerooted
rootedin
inbiblical
biblical
accuracy
accuracy

Senior
Satisfaction
Senior Pastor
Pastor Satisfaction

Below Average

50

REVEAL DATABASE

Below Average

56

REVEAL DATABASE

Below Average

56

REVEAL DATABASE

Below Average

64

REVEAL DATABASE

Average

Average

Average

Average

Above Average

Above Average

Above Average

Above Average

In nearly every church that has fielded REVEAL, satisfaction with the senior pastor eclipses satisfaction with the church overall. The
difference is significant, typically 15-20 percentage points. Overall satisfaction is a measure of the senior pastor’s leadership
capital, which provides the pastor freedom to introduce changes to improve the spiritual vitality of the church. REVEAL’s findings
show that the three specific statements on this page are key to the senior pastor’s effectiveness in driving spiritual growth in the
church.

Effectiveness: Senior Pastor

North Point Church
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Church
Engagement

Church
Satisfaction

Church
Activities

Best Practices

Spiritual Growth
Catalysts

Spiritual
Continuum

Church
Archetypes

Spiritual Vitality
Index

Understanding
Your Report

9%

10%

People Who Are Unsure, Probably,
Definitely Leaving

14%

20%

People Who Are Stalled and Dissatisfied

People Who Are Spiritually Stalled

Dissatisfied with the Church’s Role in
Spiritual Growth

0%

100%

From the earliest days of REVEAL, two barriers to spiritual growth have surfaced among the congregants of every participating
church: being stalled and being dissatisfied. Over 70 percent of those who are spiritually stalled fall into the less mature segments
on the Continuum. Dissatisfied congregants are distributed more evenly across all the segments. Not surprisingly, these two
barriers overlap to some degree.

Satisfaction: Barriers to Growth

North Point Church
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Church
Engagement

Church
Satisfaction

Church
Activities

Best Practices

Spiritual Growth
Catalysts

Spiritual
Continuum

Church
Archetypes

Spiritual Vitality
Index

Understanding
Your Report

Sets clear expectations about
what it means to be part of the
church

Provides opportunities for me
to serve those in need

Church leaders model and
consistently reinforce how to
grow spiritually

Church leaders maintain
harmony, handle
troublemakers, avert or
resolve problems

Helps me develop
relationships that encourage
accountability

Below Average

44

REVEAL DATABASE

Below Average

18

REVEAL DATABASE

Below Average

65

REVEAL DATABASE

Below Average

30

REVEAL DATABASE

Below Average

34

REVEAL DATABASE

Average

Average

Average

Average

Average

Above Average

Above Average

Above Average

Above Average

Above Average

This chart identifies the five Best Practice items that your church’s dissatisfied congregants rated the lowest. The percentiles reflect
a comparison with the dissatisfied congregants in other churches in the REVEAL database. Interpret these percentiles similarly to
the rest of the percentiles in the report, but as compared to dissatisfied congregants only. Scores below 25 indicate areas of
particular concern; scores above 75 indicate less of a concern.

Satisfaction: Your Dissatisfied Congregants

North Point Church
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Church
Engagement

Church
Satisfaction

Church
Activities

Best Practices

Spiritual Growth
Catalysts

Spiritual
Continuum

Church
Archetypes

Spiritual Vitality
Index

Understanding
Your Report

Below Average

REVEAL DATABASE

Average

By God’s design, engagement in a local church brings growth in maturity marked by
an increased love of God, love of others, and even of ourselves. The Church
Engagement Scale assesses the extent to which the congregants at your church are
committed to following Christ at your church and are involved in the opportunities for
growth that your church provides. The CES also is available as a stand-alone survey
that takes less than 5 minutes to complete. It can be deployed as a quick pulse-check
on the ways your church is changing between years in which your church takes the full
REVEAL for Church Survey.

Church Engagement: Overall Engagement Score

North Point Church

Above Average

89
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Church
Engagement

Church
Satisfaction

Church
Activities

Best Practices

Spiritual Growth
Catalysts

Spiritual
Continuum

Church
Archetypes

Spiritual Vitality
Index

Understanding
Your Report

Below Average

REVEAL DATABASE

Average

Average

Average

Church Growth Environment

Below Average

REVEAL DATABASE

Church Activities

Below Average

REVEAL DATABASE

Catalytic Spiritual Practices

Above Average

30

Above Average

100

Above Average

81

Leaning into the REVEAL Best Practice Principles, the
Church Engagement Score measures congregants’
satisfaction with the church’s environment for spiritual
growth in the areas of creating ownership and helping
people get moving on their growth journeys.

Church Growth Environment

Based on input from pastors around the country, the
Church Engagement Score focuses on frequency of
involvement in three church activities: worship service
attendance, small group involvement, and serving in a
church ministry.

Church Activities

These practices include Bible study, relating to God
personally in prayer, giving time to serve others,
financial giving, and living a life characterized by God’s
peace. REVEAL research has shown these areas to be
Below Average Average Above Average catalytic to
spiritual growth.

Catalytic Spiritual Practices

A closer look at the three key areas of engagement offers a deeper dive into the details that produced your church’s overall
engagement score.

Church Engagement: The Three Keys

North Point Church
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Church
Engagement

Church
Satisfaction

Church
Activities

Best Practices

Spiritual Growth
Catalysts

Minimally Engaged - 20

11%

REVEAL DATABASE
31%

REVEAL Database Comparison

Congregants in this group have not yet
committed themselves to following
Christ in your congregation. Their
engagement in church activities and
catalytic spiritual practices is in the
lowest 25% of all congregants who
have taken REVEAL.

Spiritual
Continuum

11%

Minimally Engaged

31%

Somewhat Engaged - 42

REVEAL DATABASE

Congregants in this group are
journeying with your church into a
deeper level of engagement in church
activities and catalytic spiritual
practices, but could press in further.
Their engagement is right around
average compared to other
congregants who have taken REVEAL.

Somewhat Engaged

Congregants were placed in one of the three groups based on their responses.

Church Engagement Breakdown

Church
Archetypes

Spiritual Vitality
Index

Understanding
Your Report

North Point Church

58%

58%

Fully Engaged - 38

REVEAL DATABASE

Congregants in this group are all-in on
the spiritual growth journey at your
church. Their engagement in church
activities and catalytic spiritual
practices is in the top 25% of all
congregants who have taken REVEAL.

Fully Engaged

North Point Church

Mission Study Report: Appendix C - Percept Survey

Appendix C: Percept Survey—A Profile of North Point
Church’s Neighbors
A Summary of the 2019 Community Survey by the Percept Group
What are some Highlights?
•

The population in Poulsbo’s ZIP Code area 98370 is 31,262.

•

It increased by 6,122, or 24.4%, over the past 19 years, and

•

is projected to grow 5.6% more in the next 5 years.

•

Compared to the national average, residents of this area:
o

have higher incomes,

o

have more formal education,

o

are more likely to live in traditional two parent households, and

o

are less receptive to Christianity.

Why did we use the Percept Survey?
The Percept Group Survey has been trusted by over 45,000 churches seeking to learn about their
communities. Central Kitsap Presbyterian Church used Percept in 1999, when it was planning a new “church
campus” in Poulsbo, WA. This campus became North Point Church.

Why focus on ZIP Code area 98370?
Although our congregation comes from several ZIP Code areas, 98370 is the area:
1. Of our most impactful local outreach and service ministries.
2. Where we will gather correlating information (our community interviews).

Where does the Percept information come from?
1. The U.S. Census Bureau’s Survey, which is conducted every 10 years.
2. The U.S. Census Bureau’s annual American Community Survey.i
3. Claritas–a research firm providing demographic and marketing information.
4. Percept’s National Ethos Survey database.

January 29, 2020
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What are the components of our Percept Survey Report?
In order–the parts are:
•

•

“First View–2019”—a six-page summary of demographics, community issues, and faith preferences
of ZIP Code 98370. See especially on pages 4–6, these key findings:
o

Area population grew 24% since 2000, above USA growth of 17% during same period.

o

Area population projected to grow 5.6% by 2024, above projected USA growth of 3.6%.

o

Area is 80% “Anglo,” compared to 60% for USA.

o

Although minorities make up only 20% of area population, we have a higher than the
national average number of different ethnic/racial groups.

o

This area is older, more educated, more affluent, and less receptive to “historic Christian
religious affiliations” than the rest of the USA.

“Ministry Area Profile–2019”—17 pages providing more detailed demographic and other census
information and a summary of the “ethos” of our area. This “Profile” provides:
o

A “Q & A Interview”—If you read only one page of this whole survey, read this. Along with
the “key findings” noted above, this Q & A also reveals:
▪

▪

Our community is significantly above the national average in:
•

percentage of married persons and two-parent families,

•

percentage of adults with high school and college educations and average
household income.

Residents of this area have a higher than average potential for giving to religious
organizations than most U.S. residents, despite being less receptive to historic
Christian faith.

•

A “Snapshot” page with six graphs depicting information related to population, households, racial
demographics, income, and age brackets.

•

A “Fingerprint” page with eight graphs comparing our community with the U.S. average regarding:

•

o

age brackets (we’re older),

o

race/ethnicity (we’re whiter),

o

household income brackets (we’re wealthier),

o

education (we have more residents with college and post-graduate degrees),

o

marital status and percentage two-parent households (we’re more married and have more
two-parent families).

“Trends”—two pages of tables detailing demographic and economic changes between 2000 and
2019, with projections for 2024. The most significant changes include:

Households earning > $150,000/year:
Residents aged 25–34 years old:
Residents aged 65+ years old:

January 29, 2020

2000
1,078
2,926
4,438

2019
2,111
3,842
6,581

2024
3,024
4,090
7,795
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If I want even more details, where do I look?
•

“Census ACS” provides six pages of tables with more detailed 2019 demographic, social, and
economic findings.

•

A “Lifestyle Segments” summary, helps explain Percept’s methodology for using local demographic
information to reveal our community’s “ethos” (a Greek word for the fundamental character of a
people – their values, beliefs, attitudes, concerns and behavioral tendencies).ii

What does this survey tell us about our neighborhood’s ethos?
•

The “Ethos” Summary, contains three pages of tables describing important aspects of our
community’s “ethos.” For example:
Compared to the U.S. average, households in ZIP Code area 98370 are significantly:
o

less likely to be involved with their faith.

o

more likely to favor nondenominational or independent churches.

o

more likely to have changed religious preferences over past 10 years.

o

more interested in achieving a fulfilling marriage, developing parenting skills, and achieving
educational objectives.

Households here are just as likely as the rest of the U.S. to:
o

Believe there is a God (84%) and that He is involved in this world (63%).

o

Believe it is important to preserve traditional American family structure (92%).

o

Believe that churches/synagogues have a role in forming and supporting moral values (81%).

o

Give to churches/religious organizations (59% give >$100/year, 31% give >$500/year, 18%
give >$1,000/year).

How can we use all this information?
•

A “Compass Report” provides guidance for a church in our community regarding programs, worship
style, mission emphasis, architecture, and communication strategies. For example, compared to the
U.S. average, households in ZIP Code area 98370, looking for a new church, are:
o

Significantly more likely to seek personal development programs. For example: marriage
enrichment and parent training.

o

Significantly more likely to prefer contemporary/informal worship styles and contemporary
music.

o

Significantly less concerned about obtaining community services.

o

Just as likely to look for Bible study discussion and prayer groups.

o

About as likely to look for youth social programs, family activities and outings, active
retirement programs and music, drama, and art programs.

Although this report provided information on communication preferences regarding newspaper, television,
and radio ads, it did not provide information about the Internet or social media. A call to Percepts confirmed
they did not provide information regarding social media.

January 29, 2020
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How does this survey compare with our local school district survey?
The table below provides a brief comparison of the Percept Survey with the North Kitsap School District
2013–17 Survey. Although the study area for the NK School District is larger than the Percept study area, the
findings were similar. Both surveys used the U.S. Census Bureau’s American Community Survey (“ACS”).
North Kitsap School District 2013–17 vs. Percept 2019:

Note:

N.K. School District ’13–‘17*

Percept 2019

Population

49,673

31,262

Households with Children/without Children

5,648/13,276

3,964/8,690

Median age

42

44

% White

82%

79.5%

Median Household Income

$75,904

$85,305

Owner Occupied Homes/Renter Occupied

74%/26% #

76%/24%

High School or less/Some College/College +

24%/35%/41% #

27%/35%/38%

* North Kitsap School District is a larger area, including all or parts of adjacent ZIP Code areas: 98315,
98346, 98392 and 98346.
#

Home ownership and education data for N.K. School District is only for parents with children in public
school. Percept data includes adults with or without school aged children.

What is the Mission Study Team’s opinion of the Percept Survey?
This report from the Percept Group provides valuable current information about our community. It
supplements and reinforces the findings from our Mission Study Team community interviews to give North
Point Church a better understanding of our neighborhood and why God has called us to serve His purpose
here.
i

The American Community Survey (ACS) gathers detailed socioeconomic information. The ACS was also the source
for the 2013–17 demographic data obtained from the North Kitsap School District.
ii

“Lifestyle segments” are used by Precept to extrapolate local cultural information (the “ethos” of a community)
from local demographic data. For a better understanding of each segment, Percepts provides a summary of all 50
U.S. “lifestyle segments” on pp. 83-104 of their “SourceBook.” This segmentation is based on data and analysis
from “National Family Opinion Research,” an organization that keeps data on over 375,000 United States
households. People within each segment share similar values, beliefs, attitudes and behavioral tendencies. The
Percept Survey uses available demographic information to define the “lifestyle segments” in each ZIP Code area.
They then use what they know about the lifestyle segments found in ZIP Code area 98370 to describe our
community’s “ethos.” Therefore, using this methodology, this report can tell us the religious preferences of
households within this area and the percentage of residents likely to become involved in their faith. It can also
summarize our community’s views on the role of the church, the role of government, their likelihood to contribute
to churches or other non-profit organizations, denominational preferences, and what they like to see in their
leaders.
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PreparedFor:

StudyAreaDefinition:

People and Place Detail
Currently, there are 31,262 persons residing in the defined study area. This
represents an increase of 6,122 or 24.4%since 2000. During the same period
of time, the U.S. as a whole grewby 17.0%. (seeMAPpage4)

StudyArea

2000
Census

2010
Census

2019
Update

2024
Projection

25,140

28,642

31,262

33,025

Yes, between 2019 and 2024, the population is projected to increase by 5.6%
or 1,763 additional persons. During the same period, the U.S. population is
projected to growby 3.6%. (seeMAPpage4)

In the study area, the top three quarters of the population resides in
approximately 100%of the geographical area. In the U.S. as a whole and in
the average community, the top 75%of the population resides in just 25%of
the populated geographical area. In comparison, the study area population is
highly dispersed within the overall area.

Based upon the number of different lifestyle and racial/ethnic groups in the
area, the overall diversity in the study area can be described as somewhat
high. See D1 and D2 below.

StudyArea

Actual
ChangeFrom
2000to2010

Actual
ChangeFrom
2010to2019

PROJECTED
ChangeFrom
2019to2024

14%

9%

6%

U.S.AVERAGE

As the population density and overall diversity in an area increase, the
environment becomes more complex and challenging. Given these
factors, the study area dynamic level can be described as somewhat
high.

Faces of Diversity Detail
The lifestyle diversity in the area is somewhat high with 28 of the 50 U.S.
Lifestyles segments represented. Of the six major segment groupings, the
largest is referred to as Middle American Families which accounts for 56.8%of
the households in the area. The top individual segment is Established Country
Families representing 33.1%of all households. (seeMAPpages 13and14)

Based upon the total number of different groups present, the racial/ethnic
diversity in the area is very high. Among individual groups, Anglos represent
79.5%of the population and all other racial/ethnic groups make up just 20.5%
which is well belowthe national average of 40%. The largest of these groups,
Hispanics/Latinos, accounts for 8.4%of the total population.
African-Americans are projected to be the fastest growing group increasing by
22.7%between 2019 and 2024. (seeMAPpages 4and7)

The most significant group in terms of numbers and comparison to national
averages is Boomers (age 59 to 76) who make up 23.2%of the total
population in the area compared to 18.2%of the U.S. population as a whole.
(seeMAPpage4)

Middle
Ethnic&
Affluent American Youngand Rural
Urban
Families Families Coming Families SeniorLife Diversity

StudyArea

19%

57%

11%

1%

11%

2%

Anglo

AfricanAmerican

Hispanic

Asian

NativeAm.
andOther

80%

1%

8%

4%

7%

U.S.AVERAGE

StudyArea
U.S.AVERAGE

GenZ
0to17

StudyArea
U.S.AVERAGE

20%

Millenials Survivors Boomers Silents
18to37 38to58 59to76 77to94

24%

26%

23%

7%

Builders
95&up

<1%
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Faces of Diversity Detail (cont.)
The area can be described as very traditional due to the above average
presence of married persons and two-parent families. (seeMAPpage6)

Single
(nevermarried)

DivorcedorWidowed

Married

24%

17%

59%

SingleMothers

SingleFathers

MarriedCouples

20%

7%

72%

StudyArea
U.S.AVERAGE

Based upon the number of years completed and college enrollment, the
overall education level in the area is somewhat high. While 94.1%of the
population aged 25 and over have graduated fromhigh school as compared to
the national average of 87.3%, college graduates account for 37.7%of those
over 25 in the area versus 31.0%in the U.S. (seeMAPpage8)

StudyArea
U.S.AVERAGE

StudyArea

Lessthan
HighSchool

High
School

Some
College

College
Graduate

Post
Graduate

6%

21%

35%

25%

13%

TheBasics

Family
Problems

23%

11%

U.S.AVERAGE

Community Issues Detail

Concerns which are likely to exceed the national average include: Parenting
Skills, Achieving a Fulfilling Marriage, Achieving Educational Objectives,
Neighborhood Gangs, Time for Recreation/Leisure and Long-termFinancial
Security. As an overall category, concerns related to Hopes &Dreams are the
most significant based upon the total number of households and comparison
to national averages. (seeMAPpage16)

Conditions which can contribute to placing an area at risk (particularly, the
children) are at an overall very lowlevel. This is evidenced by noting that on
the whole the area is significantly belowaverage in the characteristics known
to contribute to community problems such as households belowpoverty line,
adults without a high school diploma, households with a single mother and
unusually high concern about issues such as community problems, family
problems, and/or basic necessities such as food, housing and jobs. (seeMAPpages

StudyArea

Community Hopesand
Problems
Dreams

16%

33%

Spiritual/
Personal

14%

U.S.AVERAGE

HouseAdult
holds
HousePrimary Primary
Pop.:
with
holds
High Concerns: Concerns:
Below Children:
Family
The
School
Single
Poverty
($15,000) Mothers Dropouts Basics Problems

StudyArea

5%

20%

6%

23%

11%

Primary
Concerns:
Community
Problems

16%

U.S.AVERAGE

5, 6, 8, 9and16)

Based upon the assumption that as a group of people become older and more
diverse the potential for resistance to change becomes more significant, the
area’s potential resistance is likely to be somewhat high. (seeMAPpages 4-5, 13-14)

StudyArea
U.S.AVERAGE

AverageAge

OverallLifestyleand
Racial/EthnicDiversity

42.5

7
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Faith Preferences Detail

Overall, the likely faith involvement level and preference for historic Christian
religious affiliations is very lowwhen compared to national averages. (seeMAPpage
15)

Based upon the average household income of $101,736 per year and the
likely contribution behavior in the area, the overall religious giving potential can
be described as very high. (seeMAPpage4and17)

Based upon likely worship, music and architectural style preferences in the
area, the overall church style preference can be described as very
contemporary. (seeCOMPASSpages 3and4)

Church programpreferences which are likely to exceed the national average
include: Sports and/or Camping Programs, Marriage Enrichment
Opportunities, Parent Training Programs and Youth Social Programs. As an
overall category, programs related to Recreation are the most significant
based upon total number of households and comparison to national averages.

StudyArea

NotInvolved

SomewhatInvolved

StronglyInvolved

43%

23%

34%

U.S.AVERAGE

AverageAnnual
HouseholdIncome

HouseholdsContributingMore
Than$500perYeartoChurches

$101,736

31%

StudyArea
U.S.AVERAGE

StudyArea

Worship:
Traditional

Music:
Traditional

Architecture:
Traditional

19%

22%

22%

Worship: Music:
Contem- Contemporary
porary

29%

24%

Architecture:
Contemporary

20%

U.S.AVERAGE

StudyArea

Spiritual
Development

Personal
Development

Community/
SocialServices

Recreation

25%

11%

18%

39%

U.S.AVERAGE

(seeCOMPASSpage2)

In the study area, 77.5%of the households are likely to express a preference
for some particular religious tradition or affiliation, well belowthe national
average of 85.1%. (seeMAPpage15)
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U.S.AVERAGE

NoPreference

Non-“Historic
Christian”Groups

“HistoricChristian”
Groups
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14%

63%
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How many people live in the defined study area?
Currently, there are 31,262 persons residing in the defined study area. This represents an increase of 6,122 or 24.4%
since 2000. During the same period of time, the U.S. as a whole grew by 17.0%. (see page 4)

Is the population in this area projected to grow?
Yes, between 2019 and 2024, the population is projected to increase by 5.6% or 1,763 additional persons. During the
same period, the U.S. population is projected to grow by 3.6%. (see page 4)

How much lifestyle diversity is represented?
The lifestyle diversity in the area is somewhat high with 28 of the 50 U.S. Lifestyles segments represented. The top
individual segment is Established Country Families representing 33.1% of all households. (see pages 13 and 14)

How do racial or ethnic groups contribute to diversity in this area?
Based upon the total number of different groups present, the racial/ethnic diversity in the area is very high. Among
individual groups, Anglos represent 79.5% of the population and all other racial/ethnic groups make up just 20.5% which
is well below the national average of 40%. The largest of these groups, Hispanics/Latinos, accounts for 8.4% of the total
population. African-Americans are projected to be the fastest growing group increasing by 22.7% between 2019 and
2024. (see pages 4 and 7)

What are the major generational groups represented?
The largest age group in terms of numbers is Survivors (age 38 to 58) comprised of 8,081 persons or 25.9% of the total
population in the area. Builders (age 95 and up) make up 0.2% of the population which compared to a national average
of 0.1% makes them the most over-represented group in the area. (see page 4)

Overall, how traditional are the family structures?
The area can be described as very traditional due to the above average presence of married persons and two-parent
families. (see page 6)

How educated are the adults?
Based upon the number of years completed and college enrollment, the overall education level in the area is somewhat
high. While 94.1% of the population aged 25 and over have graduated from high school as compared to the national
average of 87.3%, college graduates account for 37.7% of those over 25 in the area versus 31.0% in the U.S. (see page 8)

Which household concerns are unusually high in the area?
Concerns which are likely to exceed the national average include: Parenting Skills, Achieving a Fulfilling Marriage,
Achieving Educational Objectives, Neighborhood Gangs, Time for Recreation/Leisure and Long-term Financial
Security. (see page 16)

What is the likely faith receptivity?
Overall, the likely faith involvement level and preference for historic Christian religious affiliations is very low when
compared to national averages. (see page 15)

What is the likely giving potential in the area?
Based upon the average household income of $101,736 per year and the likely contribution behavior in the area, the
overall religious giving potential can be described as very high. (see page 4 and 17)
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Population and Households

Primary U.S. Lifestyles Segments-2019

35,000
Established Country Families

Population
30,000
Households

Prosperous New Country Families

25,000

New Beginning Urbanites

20,000

Suburban Mid-Life Families

15,000

Cautious and Mature

10,000

Working Urban Families

5,000

Educated Mid-Life Families
0 5 10 15 20 25 30 35

0

2000

2010

2019

Percentage of Households

2024

The population in the study area has increased by 2620 persons, or 9.1% since 2010 and is projected to increase by 1763 persons,
or 5.6% between 2019 and 2024. The number of households has increased by 1245, or 10.9% since 2010 and is projected to
increase by 789, or 6.2% between 2019 and 2024.

Population By Race/Ethnicity-2019

Population By Race/Ethnicity Trend
90
2010
80
2019
70

Hispanic (8.4%)
Black (1.0%)

2024
60

Percentage

Asian/Other (11.0%)

50
40
30
20

White (79.5%)

10
0

White

Black

Hispanic

Asian/Other

Between 2019 and 2024, the White population is projected to increase by 621 persons and to decrease from 79.5% to 77.2% of
the total population. The Black population is projected to increase by 75 persons and to increase from 1.0% to 1.2% of the total.
The Hispanic/Latino population is projected to increase by 598 persons and to increase from 8.4% to 9.8% of the total. The
Asian/Other population is projected to increase by 469 persons and to increase from 11.0% to 11.8% of the total population.

Households By Income-2019
$150,000 and up

Population by Age-2019
Study Area

$100,000-149,999
United States
$75,000-99,999

Age 85 & up

Study Area

75 to 84
65 to 74

United States

55 to 64

$50,000-74,999

45 to 54

$35,000-49,999

35 to 44
25 to 34

$25,000-34,999

15 to 24
$15,000-24,999

5 to 14

Under $15,000

0 to 4
0

0

5
10
15
20
25
Percentage of Households

2

4
6 8 10 12 14 16
Percentage of Population

The average household income in the study area is $101736 a year as compared to the U.S. average of $89646. The average age
in the study area is 42.5 and is projected to increase to 43.0 by 2024. The average age in the U.S. is 39.4 and is projected to
increase to 40.2 by 2024.
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Race/Ethnicity

U.S. Lifestyles Group
Percentage Above
Average

80.5%
56.0%

32.5%
20.5%

24.1%

U.S. Average
-27.0%

Percentage Below
Average

-89.6%

-92.7%

Affluent Middle Young Rural Senior Ethnic &
Families American & Families Life
Urban
Families Coming
Diversity

Generations
27.5%

-9.0%

-91.6%
AfricanAmerican

Anglo

-54.3%
Hispanic
& Latino

Asian
& Other

Primary Concern Groups
Percentage Above
Average

29.2%
21.9%

6.9%

U.S. Average

-3.0%

-2.4%

-5.5%

-12.7%

-2.0%

-5.5%

Percentage Below
Average
The
Family Community Hopes & Personal &
Basics Problems Problems Dreams
Spiritual

Gen Z Millenials Survivors Boomers Silents Builders
(Age 0 to 17) (18-37)
(38-58) (59-76) (77-94) (95 and over)

Education Completed by Adults

20.5%

Household Income
Percentage Above
Average

30.6%
6.9%

37.9%
7.5%

U.S. Average

-21.5%

-29.0% -21.9%

Percentage Below
Average

-53.2%

Grade
School

High
School

Some
College
Post
College Graduate Graduate

-51.9%

Under
$15,000

Marital Status

$15,000- $35,000- $50,000- $100,000
34,999 49,999
99,999 and over

Households with Children
Percentage Above
Average

19.6%

10.7%
2.0%

Percentage Below
Average

-30.0%

Singles
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POPULATION
▲
↓
▲

2000
Census

Indicates a consistent upward trend
Indicates a consistent downward trend

Population

2010
Census

25,140

2019
Update

28,642

31,262

33,025

Population Change

3,502

2,620

1,763

Percentage Change

13.9%

9.1%

5.6%

1.4%

1.0%

1.1%

540

590

623

11,399

12,644

13,433

Average Annual Growth Rate
▲

2024
Projection

Density (Pop. per square mile)

474
HOUSEHOLDS

▲

Households

9,659

Household Change

1,740

1,245

789

Percentage Change

18.0%

10.9%

6.2%

1.8%

1.2%

1.2%

2.48

2.44

2.43

Average Annual Growth Rate
↓

Persons Per Household

2.57

POPULATION BY RACE/ETHNICITY
2010
Census
Number

2019
Update
Percent

↓

White (Non-Hispanic)

23,974

83.7%

▲

African-American (Non-Hisp)

▲

Hispanic/Latino

223
1,721

▲

Asian/Other (Non-Hisp)

2,724

Number

2024
Projection
Percent

24,858

79.5%

0.8%

327

6.0%

2,635

9.5%

3,443

Number

Percent

25,479

77.2%

1.0%

402

1.2%

8.4%

3,233

9.8%

11.0%

3,912

11.8%

POPULATION BY GENDER
Female

14,816

51.7%

16,074

51.4%

16,984

51.4%

Male

13,826

48.3%

15,188

48.6%

16,041

48.6%

POPULATION BY GENERATION
Generation Z (Born 2002 and later)

2,990

10.4%

6,402

20.5%

8,558

25.9%

Millenials (Born 1982 to 2001)

6,719

23.5%

7,359

23.5%

7,718

23.4%

↓

Survivors (Born 1961 to 1981)

7,621

26.6%

8,082

25.9%

8,458

25.6%

↓

Boomers (Born 1943 to 1960)

7,717

26.9%

7,260

23.2%

6,852

20.7%

↓

Silents (Born 1925 to 1942)

2,905

10.1%

2,105

6.7%

1,436

4.3%

↓

Builders (Born 1924 and earlier)

636

2.2%

56

0.2%

3

0.0%

▲

AGE
▲

Average Age

40.9

42.5

43.0

▲

Median Age

43.2

43.8

43.9

INCOME
▲

Average Household Income

$79,267

$101,736

$114,329

▲

Median Household Income

$69,892

$85,305

$94,317

▲

Per Capita Income

$31,547

$41,147

$46,504
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HOUSEHOLDS BY INCOME
▲
↓

Indicates a consistent upward trend
Indicates a consistent downward trend

2010
Census
Number

2019
Update

Percent

Number

2024
Projection

Percent

Number

Percent

$150,000 or more

1,078

9.5%

2,111

16.7%

3,024

22.5%

$100,000 to $149,999

2,271

19.9%

3,062

24.2%

3,218

24.0%

↓

$75,000 to $99,999

1,802

15.8%

1,874

14.8%

1,859

13.8%

↓

$50,000 to $74,999

2,540

22.3%

2,101

16.6%

1,970

14.7%

↓

$35,000 to $49,999

1,272

11.2%

1,245

9.8%

1,229

9.1%

↓

$25,000 to $34,999

924

8.1%

783

6.2%

785

5.8%

↓

$15,000 to $24,999

835

7.3%

830

6.6%

753

5.6%

↓

Under $15,000

677

5.9%

639

5.1%

596

4.4%

▲

POPULATION BY PHASE OF LIFE
Before Formal Schooling (Age 0-4)

1,559

5.4%

1,755

5.6%

1,856

5.6%

Required Formal Schooling (5-17)

5,064

17.7%

4,647

14.9%

4,919

14.9%

College Years, Career Starts (18-24)

1,929

6.7%

2,524

8.1%

2,536

7.7%

▲

Singles and Young Families (25-34)

2,926

10.2%

3,843

12.3%

4,090

12.4%

↓

Families, Empty Nesters (35-54)

8,233

28.7%

7,255

23.2%

7,243

21.9%

↓

Enrichment Years Singles/Couples (55-64)

4,440

15.5%

4,660

14.9%

4,586

13.9%

▲

Retirement Opportunities (65+)

4,438

15.5%

6,581

21.1%

7,795

23.6%

▲

POPULATION BY AGE (DETAIL)
▲

Under 5 years

1,559

5.4%

1,755

5.6%

1,856

5.6%

5 to 9 years

1,789

6.2%

1,766

5.6%

1,913

5.8%

↓

10 to 14 years

1,962

6.9%

1,771

5.7%

1,861

5.6%

↓

15 to 17 years

1,313

4.6%

1,110

3.6%

1,145

3.5%

18 to 20 years

911

3.2%

1,040

3.3%

1,055

3.2%

21 to 24 years

1,018

3.6%

1,484

4.7%

1,481

4.5%

25 to 29 years

1,446

5.0%

2,200

7.0%

2,115

6.4%

▲

30 to 34 years

1,480

5.2%

1,643

5.3%

1,975

6.0%

↓

35 to 39 years

1,645

5.7%

1,653

5.3%

1,743

5.3%

40 to 44 years

1,976

6.9%

1,663

5.3%

1,887

5.7%

↓

45 to 49 years

2,231

7.8%

1,857

5.9%

1,644

5.0%

↓

50 to 54 years

2,381

8.3%

2,082

6.7%

1,969

6.0%

↓

55 to 59 years

2,338

8.2%

2,274

7.3%

2,108

6.4%

60 to 64 years

2,102

7.3%

2,386

7.6%

2,478

7.5%

▲

65 to 69 years

1,494

5.2%

2,201

7.0%

2,535

7.7%

▲

70 to 74 years

931

3.3%

1,879

6.0%

2,448

7.4%

▲

75 to 84 years

1,306

4.6%

1,697

5.4%

1,962

5.9%

▲

85 or more years

707

2.5%

804

2.6%

850

2.6%
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Description
▲
↓

Study Area

Indicates the study area percentage is more than 1.2 times the U.S. average
Indicates the study area percentage is less than 0.8 times the U.S. average

Number

Percent

U.S.
Average

U.S.
Comparative
Index

MARITAL STATUS
25,971

Marital Status All Persons 15 and Older (2019)
↓

Single (Never Married)
Married

6,111

23.5%

33.6%

70

15,402

59.3%

49.6%

120

4,459

17.2%

16.8%

102

Divorced/Widowed

13,458

Marital Status Females 15 and Older (2019)
↓

Single (Never Married)

2,847

21.2%

30.5%

69

Married

7,672

57.0%

48.3%

118

Divorced/Widowed

2,939

21.8%

21.1%

103

12,513

Marital Status Males 15 and Older (2019)
↓

Single (Never Married)

3,264

26.1%

36.8%

71

▲

Married

7,729

61.8%

50.9%

121

Divorced/Widowed

1,520

12.1%

12.3%

99

57.0%

48.6%

117

FAMILY STRUCTURE
12,644

Households By Type (2019)
Married Couple

7,202

↓

Other Family - Male Head of Household

440

3.5%

4.9%

71

↓

Other Family - Female Head of Household

1,137

9.0%

12.9%

70

Non Family - Male Head of Household

1,692

13.4%

15.8%

84

Non Family - Female Head of Household

2,172

17.2%

17.7%

97

Households With Children 0 to 18 (2019)

3,964
2,870

72.4%

65.4%

111

Other Family - Male Head of Household

283

7.1%

8.4%

85

Other Family - Female Head of Household

778

19.6%

25.2%

78

33

0.8%

1.0%

86

1.0%

2.5%

41

Married Couple Family
↓

Non Family

31,262

Population By Household Type (2019)
↓

Group Quarters
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Description
▲
↓

Study Area

Indicates the study area percentage is more than 1.2 times the U.S. average
Indicates the study area percentage is less than 0.8 times the U.S. average

Number

Percent

U.S.
Average

U.S.
Comparative
Index

GROUP QUARTERS
319

Population In Group Quarters By Type (2019)
↓

Correctional Facilities

0

0.0%

29.7%

0

↓

College Dorms

0

0.0%

32.0%

0

↓

Military

0

0.0%

4.3%

0

293

91.8%

18.7%

490

26

8.2%

15.2%

53

24,858

79.5%

60.0%

132

327

1.0%

12.4%

8

2,634

8.4%

18.4%

46

507

1.6%

0.7%

221

Nursing Homes
↓

Other
RACE/ETHNICITY

31,262

Population By Race/Ethnicity (2019)
▲

White (Non-Hispanic)

↓

African-American (Non-Hisp)

↓

Hispanic/Latino

▲

Native American (Non-Hisp)

↓

Asian (Non-Hisp)

▲

Hawaiian & Pacific Islander (Non-Hisp)

▲

Other Races & Multiple Races (Non-Hisp)

1,324

4.2%

5.7%

74

73

0.2%

0.2%

133

1,540

4.9%

2.5%

194

1,375

Asian Population By Race (2019)
↓

Chinese

79

5.7%

22.9%

25

▲

Japanese

236

17.2%

4.5%

383

↓

Indian

34

2.5%

21.4%

12

Korean

107

7.8%

8.5%

92

Vietnamese

136

9.9%

10.4%

95

Other Asian Races

783

56.9%

32.3%

176

57.0%

53.1%

107

▲

2,634

Hispanic/Latino Population By Race (2019)
White

1,502

↓

African-American

12

0.5%

2.5%

18

▲

Native American

46

1.7%

1.4%

128

▲

Asian

51

1.9%

0.4%

465

1,023

38.8%

42.6%

91

1,881

71.4%

62.0%

115

160

6.1%

9.7%

63

37

1.4%

3.6%

39

556

21.1%

24.7%

85

Other Races & Multiple Races

2,634

Hispanic/Latino Population By Origin (2019)
Mexican
↓

Puerto Rican

↓

Cuban
Other Hispanic Origin
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Study Area Definition:
Zip Code 98370

Description
▲
↓

Study Area

Indicates the study area percentage is more than 1.2 times the U.S. average
Indicates the study area percentage is less than 0.8 times the U.S. average

Number

Percent

U.S.
Average

U.S.
Comparative
Index

EDUCATION
6,558

Population By School Enrollment (Age 3 & over) (2013)
↓

Pre-Primary (Public)

145

2.2%

3.4%

64

▲

Pre-Primary (Private)

246

3.8%

2.6%

143

Elementary/High School (Public)

4,421

67.4%

58.9%

114

▲

Elementary/High School (Private)

527

8.0%

6.6%

121

↓

Enrolled in College

1,219

18.6%

28.4%

65

2.3%

5.4%

42

Population By Education Completed (Age 25 and over) (2019)

22,337

↓

Elementary (Less than 9 years)

↓

Some High School (9 to 11 years)

820

3.7%

7.3%

51

↓

High School Graduate (12 years)

4,784

21.4%

27.3%

78

▲

Some College (13 to 15 years)

5,778

25.9%

20.7%

125

Associate Degree

2,036

9.1%

8.3%

110

Bachelor’s Degree

5,595

25.0%

19.2%

131

Graduate Degree

2,815

12.6%

11.8%

107

▲

508

OCCUPATION
Population By Occupation Type (Age 15 and over) (2019)

↓

▲

13,812

TOTAL WHITE COLLAR

8,461

61.3%

61.5%

100

Executive and Managerial

1,682

12.2%

10.2%

119

Professional Specialty

2,489

18.0%

16.8%

107

Technical Support

1,112

8.1%

8.6%

93

Sales

1,614

11.7%

10.6%

111

Administrative Support & Clerical

1,564

11.3%

15.2%

74

TOTAL BLUE COLLAR

5,351

38.7%

38.5%

101

Service: Private Households

818

5.9%

3.8%

157

Service: Protective

305

2.2%

2.1%

105

1,014

7.3%

7.6%

96

Service: Other
↓

Farming, Forestry & Fishing

55

0.4%

0.7%

56

1,679

12.2%

10.9%

112

Operators and Assemblers

304

2.2%

3.1%

70

Transportation and Material Moving

730

5.3%

6.4%

83

Laborers

446

3.2%

4.0%

82

Precision Production and Craft
↓

(800) 442-6277
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1779 Hostmark St.
Poulsbo, WA 98370

Date: 6/27/2019

Study Area Definition:
Zip Code 98370

Description
▲
↓

Study Area

Indicates the study area percentage is more than 1.2 times the U.S. average
Indicates the study area percentage is less than 0.8 times the U.S. average

Number

Percent

U.S.
Average

U.S.
Comparative
Index

EMPLOYMENT
Population By Employment Status (Age 15 and over) (2019)
Employed
↓

25,605
14,379

56.2%

59.3%

95

614

2.4%

3.8%

63

10,613

41.4%

36.8%

113

Unemployed
Not in Labor Force

8,654

Total Female Pop. By Work Status (Age 20 to 64) (2013)
TOTAL WORKING

5,634

65.1%

66.8%

97

With No Own Children

3,547

41.0%

42.2%

97

446

5.2%

5.5%

94

1,457

16.8%

14.8%

114

With Own Children Age 0 to 5 only
With Own Children Age 6 to 17 only
↓

With Own Children Both Age 0 to 5 and 6 to 17

184

2.1%

4.3%

49

↓

TOTAL NOT WORKING (UNEMPLOYED)

381

4.4%

6.2%

71

↓

With No Own Children

258

3.0%

3.8%

79

↓

With Own Children Age 0 to 5 only

36

0.4%

0.7%

63

↓

With Own Children Age 6 to 17 only

65

0.8%

1.3%

60

↓

With Own Children Both Age 0 to 5 and 6 to 17

22

0.3%

0.5%

46

TOTAL NOT IN THE LABOR FORCE

2,640

30.5%

27.0%

113

With No Own Children

1,395

16.1%

17.1%

94

378

4.4%

2.6%

168

▲

With Own Children Age 0 to 5 only

▲

With Own Children Age 6 to 17 only

650

7.5%

4.6%

162

With Own Children Both Age 0 to 5 and 6 to 17

217

2.5%

2.6%

95

POVERTY AND RETIREMENT INCOME
Households By Poverty Status ($25,100 for family of 4) (2019)

12,644

Above Poverty Line (Households with Children)

8,447

67.4%

60.7%

111

Above Poverty Line (Households without Children)

3,538

28.2%

26.8%

106

↓

Below Poverty Line (Households with Children)

331

2.6%

7.2%

37

↓

Below Poverty Line (Households without Children)

215

1.7%

5.4%

32

Households By Presence of Retirement Income (2013)
▲

11,399

With Retirement Income

3,259

28.6%

17.6%

163

Without Retirement Income

7,942

69.7%

81.5%

86

(800) 442-6277
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Prepared For:
North Point Church
1779 Hostmark St.
Poulsbo, WA 98370

Date: 6/27/2019

Study Area Definition:
Zip Code 98370

Description
▲
↓

Study Area

Indicates the study area percentage is more than 1.2 times the U.S. average
Indicates the study area percentage is less than 0.8 times the U.S. average

Number

Percent

U.S.
Average

U.S.
Comparative
Index

HOUSING
12,644

Occupied Units By Type (2019)
↓

Owner Occupied

9,567

75.7%

65.0%

116

Renter Occupied

3,076

24.3%

35.0%

70

Median Rent (2013)

$982

$904

109

13,600

Structures By Number of Units (2019)
Single Unit

10,865

79.9%

67.3%

119

↓

3 to 4 Units

378

2.8%

8.0%

35

↓

5 to 19 Units

618

4.5%

9.4%

49

↓

20 to 49 Units

240

1.8%

3.6%

49

↓

50 or more Units

192

1.4%

5.3%

26

▲

Mobile Home

1,258

9.3%

6.3%

147

▲

Other

48

0.4%

0.1%

418

▲

Single To Multiple Unit Ratio

2.55

298

7.61
9,567

Owner-Occupied Property Values (2019)
↓

Under $40,000

184

1.9%

5.6%

34

↓

$40,000 to $59,999

79

0.8%

3.0%

28

↓

$60,000 to $79,999

46

0.5%

4.2%

11

↓

$80,000 to $99,999

91

1.0%

5.4%

18

↓

$100,000 to 149,999

157

1.6%

13.2%

12

↓

$150,000 to $199,999

303

3.2%

13.6%

23

$200,000 to $299,999

1,713

17.9%

18.8%

95

▲

$300,000 to $499,999

4,462

46.6%

19.6%

238

▲

$500,000 to $999,999

2,042

21.3%

12.3%

173

▲

$1,000,000 and over

490

5.1%

4.2%

121

▲

Median Property Value

$226,495

173

(800) 442-6277
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Description
▲
↓

Study Area

Indicates the study area percentage is more than 1.2 times the U.S. average
Indicates the study area percentage is less than 0.8 times the U.S. average

Number

Percent

U.S.
Average

U.S.
Comparative
Index

HOUSING (CONTINUED)
13,600

Housing Units By Year Built (2019)
▲

2010 and later

1,411

10.4%

7.8%

133

▲

2000 to 2009

2,387

17.6%

14.5%

121

▲

1990 to 1999

3,198

23.5%

13.4%

176

▲

1980 to 1989

2,237

16.4%

12.9%

127

1970 to 1979

2,132

15.7%

14.6%

107

↓

1960 to 1969

587

4.3%

10.1%

43

↓

1950 to 1959

509

3.7%

9.9%

38

↓

1949 or earlier

1,138

8.4%

16.8%

50

12,644

Households By Number of Persons (2019)
1 Person Household

3,301

26.1%

27.2%

96

2 Person Household

4,725

37.4%

32.4%

115

3 Person Household

1,954

15.5%

16.2%

95

4 Person Household

1,606

12.7%

13.1%

97

5 Person Household

665

5.3%

6.4%

82

↓

6 Person Household

255

2.0%

2.7%

74

↓

7 or more Person Household

138

1.1%

1.9%

58

Average Persons Per Household

2.5

2.6

96

11,202

Households By Heating Type (2013)
↓

Utility and Other Gas

3,480

31.1%

54.0%

57

▲

Electric

5,672

50.6%

36.1%

140

723

6.5%

6.1%

105

Oil
▲

Coal and Wood

1,186

10.6%

2.2%

476

▲

Solar/Other Fuel

91

0.8%

0.5%

164

↓

No Fuel Used

50

0.4%

0.9%

47

(800) 442-6277
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Description
▲
↓

Study Area

Indicates the study area percentage is more than 1.2 times the U.S. average
Indicates the study area percentage is less than 0.8 times the U.S. average

Number

Percent

U.S.
Average

U.S.
Comparative
Index

TRANSPORTATION
12,644

Households By Number of Vehicles (2019)
↓

No Vehicles

↓

▲

494

3.9%

8.6%

46

1 Vehicle

2,791

22.1%

32.9%

67

2 Vehicle

5,479

43.3%

37.5%

116

3 or more Vehicles

3,880

30.7%

21.0%

146

13,183

Workers By Travel Time to Work (2019)
Less than 15 minutes

3,194

24.2%

26.1%

93

▲

15 to 29 minutes

5,753

43.6%

36.1%

121

↓

30 to 44 minutes

2,081

15.8%

20.6%

77

↓

45 to 59 minutes

446

3.4%

8.1%

42

▲

60 or more minutes

1,709

13.0%

9.0%

144

29.0

106

Average Travel Time to Work (minutes)

30.7

Workers By Type of Transportation to Work (2019)
Drive Alone

14,082
11,054

78.5%

76.9%

102

678

4.8%

9.1%

53

1,072

7.6%

5.1%

149

↓

Car Pool

▲

Public Transportation

↓

Walk to Work

175

1.2%

2.7%

45

▲

Other Means

221

1.6%

1.2%

127

▲

Work at Home

881

6.3%

4.9%

127

(800) 442-6277
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Study Area Definition:
Zip Code 98370

SEGMENT GROUPS
Study Area

Group Name
Please see accompanying guide for a complete description of each segment

Households

Percent.

U.S.
Average

U.S.
Comparative
Index

No.

Groups are sorted by number of households in study area

2

Middle American Families (9, 10, 11, 16, 17, 18, 23, 25 and 28)

7,171

56.7%

31.4%

180

1

Affluent Families (segments 1, 2, 3, 4, 5, 6 and 14)

2,372

18.8%

15.1%

124

5

Senior Life (7, 20, 21, 22, 30 and 31)

1,362

10.8%

6.9%

156

3

Young And Coming (8, 12, 13, 15, 19, 34, 37, 39 and 47)

1,352

10.7%

14.7%

73

6

Ethnic And Urban Diversity (24, 32, 36, 40, 41, 42, 43, 44, 45, 46 and 48)

241

1.9%

18.4%

10

4

Rural Families (27, 26, 29, 33, 35 and 38)

121

1.0%

13.1%

7

Percent.

U.S.
Average

U.S.
Comparative
Index

INDIVIDUAL SEGMENTS
Study Area
Segment Name
No.
16

Households

Segments are sorted by number of households in the study area.

Established Country Families

4,179

33.1%

6.4%

516

Prosperous New Country Families

1,641

13.0%

2.1%

608

39

New Beginning Urbanites

1,322

10.5%

2.8%

378

10

Suburban Mid-Life Families

1,320

10.4%

5.5%

188

20

Cautious and Mature

652

5.2%

2.6%

195

6

18

Working Urban Families

643

5.1%

4.0%

128

4

Educated Mid-Life Families

633

5.0%

3.4%

147

25

Working Country Consumers

551

4.4%

4.1%

106

22

Mature and Established

302

2.4%

1.8%

133

23

Established Empty-Nesters

279

2.2%

3.4%

65

32

Working Urban Life

212

1.7%

1.7%

101

28

Building Country Families

167

1.3%

2.8%

47

21

Mature and Stable

138

1.1%

0.6%

192

30

Urban Senior Life

128

1.0%

0.8%

122

Prosperous and Mature

84

0.7%

0.5%

123

31

Mature Country Families

58

0.5%

0.5%

85

29

Working Country Families

52

0.4%

1.0%

43

14

Secure Mid-Life Families

50

0.4%

0.7%

60

Prosperous Diversity

43

0.3%

3.1%

11

Working Suburban Families

33

0.3%

0.1%

219

7

5
26

(800) 442-6277
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Study Area Definition:
Zip Code 98370
Study Area

Individual Segment Name
No.

Households

Percent.

U.S.
Average

U.S.
Comparative
Index

Segments are sorted by number of households in the study area.

27

Country Family Diversity

30

0.2%

0.3%

70

11

Young Suburban Families

21

0.2%

3.0%

6

19

Educated and Promising

16

0.1%

0.1%

161

45

Struggling Urban Diversity

15

0.1%

2.5%

5

15

Reliable Young Starters

14

0.1%

4.3%

3

49

Exception Households

14

0.1%

0.2%

44

44

Laboring Urban Life

14

0.1%

0.1%

148

9

Educated Working Families

11

0.1%

0.1%

104

3

Mid-Life Prosperity

5

0.0%

1.5%

3

33

Laboring Rural Families

4

0.0%

0.1%

23

35

Laboring Country Families

2

0.0%

2.7%

1

38

Rural Working Families

0

0.0%

8.8%

0

40

Surviving Urban Diversity

0

0.0%

4.0%

0

Traditional Affluent Families

0

0.0%

3.5%

0

12

Educated New Starters

0

0.0%

2.9%

0

24

Metro Multi-Ethnic Diversity

0

0.0%

2.7%

0

46

Struggling Black Households

0

0.0%

2.5%

0

8

Rising Potential Professionals

0

0.0%

2.3%

0

17

Large Young Families

0

0.0%

2.2%

0

41

Struggling Hispanic Households

0

0.0%

1.6%

0

42

Laboring Rural Diversity

0

0.0%

1.5%

0

48

Struggling Urban Life

0

0.0%

0.8%

0

Professional Affluent Families

0

0.0%

0.8%

0

47

University Life

0

0.0%

0.8%

0

34

College and Career Starters

0

0.0%

0.6%

0

37

Rising Multi-Ethnic Urbanites

0

0.0%

0.6%

0

43

Laboring Urban Diversity

0

0.0%

0.5%

0

36

Working Diverse Urbanites

0

0.0%

0.4%

0

13

Affluent Educated Urbanites

0

0.0%

0.4%

0

50

Unclassified Households

0

0.0%

0.2%

0

12,633

100.0%

100.0%

100

1

2

TOTALS
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1779 Hostmark St.
Poulsbo, WA 98370

Date: 6/27/2019
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Description
▲
↓

Indicates the study area percentage is more than 1.1 times the U.S. average
Indicates the study area percentage is less than 0.9 times the U.S. average

Study Area

U.S. Average

U.S.
Comparative
Index

FAITH INVOLVEMENT INDICATOR
Estimated 2019 Households Likely to Be:
Strongly Involved with Their Faith
↓ Somewhat Involved with Their Faith
▲ Not Involved with Their Faith

34.2%
23.0%
42.7%

35.4%
29.9%
34.7%

96
77
123

Estimated 2019 Households Likely to Have:
Increased Their Involvement with Their Faith in the Last 10 Years
Decreased Their Involvement with Their Faith in the Last 10 Years

20.0%
22.4%

22.1%
23.7%

91
94

0.7%
8.0%
15.9%
2.2%
0.5%
2.4%
0.6%
1.2%
1.4%
7.8%
7.5%
9.0%
1.1%
11.0%
0.1%
2.8%
4.4%
0.8%
4.8%
17.7%

0.5%
16.1%
23.7%
2.0%
0.4%
2.9%
0.8%
1.1%
3.2%
7.2%
10.1%
1.8%
0.6%
6.9%
0.3%
2.4%
4.6%
0.7%
3.9%
11.1%

135
50
67
111
107
82
68
110
45
107
75
510
195
158
33
116
97
107
125
160

21.0%

16.8%

125

3.9%
11.1%
5.1%
80.0%

4.0%
11.7%
4.8%
79.6%

98
95
106
101

RELIGIOUS PREFERENCE INDICATOR
Estimated 2019 Households Likely to Prefer:
▲ Adventist
↓ Baptist
↓ Catholic
▲ Congregational
Eastern Religions (Buddhist/Hindu/Shinto/Islam)
↓ Episcopal
↓ Holiness
Jehovah’s Witnesses
↓ Judaism
Lutheran
↓ Methodist
▲ Mormon
▲ New Age
▲ Non-Denominational / Independent
↓ Orthodox
▲ Pentecostal
Presbyterian / Reformed
Unitarian / Universalist
▲ Interested but No Preference
▲ Not Interested and No Preference
▲

Likely to Have Changed Their Preference in the Last 10 Years
LEADERSHIP PREFERENCE INDICATOR

Estimated 2019 Households Likely to Prefer A Leader Who:
Tells them what to do
Lets them do what they want and is supportive
Lets them do what they want and stays out of the way
Works with them on deciding what to do and helps them do it
(800) 442-6277
J
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Description
▲
↓

Indicates the study area percentage is more than 1.1 times the U.S. average
Indicates the study area percentage is less than 0.9 times the U.S. average

Study Area

U.S. Average

U.S.
Comparative
Index

PRIMARY CONCERN INDICATOR
Estimated 2019 Households Likely to Be Primarily Concerned With:
THE BASICS:

↓

↓

Maintaining Personal Health
Finding/Providing Health Insurance
Day-to-Day Financial Worries
Finding Employment Opportunities
Finding Affordable Housing
Providing Adequate Food
Finding Child Care

41.6%
28.2%
31.8%
11.0%
10.6%
8.4%
5.1%

43.5%
29.0%
31.6%
14.4%
11.3%
8.6%
6.3%

96
97
100
76
94
98
81

15.9%
21.1%
14.5%
10.9%
4.7%

16.7%
20.7%
15.5%
11.4%
4.5%

95
102
93
96
105

24.8%
25.3%
13.7%
9.8%
9.7%
11.7%

27.0%
23.5%
13.6%
13.1%
8.5%
11.3%

92
108
101
75
114
104

55.0%
27.8%
22.1%
18.9%
17.4%
26.9%
18.2%
9.0%

50.6%
25.3%
23.9%
19.3%
18.9%
22.3%
14.7%
7.5%

109
110
92
98
92
120
123
120

27.4%
16.0%
14.1%
13.2%
13.7%

29.8%
17.3%
15.2%
12.9%
14.0%

92
92
92
102
98

FAMILY PROBLEMS:

Dealing With Alcohol/Drug Abuse
Dealing With Teen / Child Problems
Finding/Providing Aging Parent Care
Dealing With Abusive Relationships
Dealing With Divorce
COMMUNITY PROBLEMS:

↓
▲

Neighborhood Crime and Safety
Finding/Providing Good Schools
Dealing with Problems in Schools
Dealing With Racial / Ethnic Prejudice
Dealing With Neighborhood Gangs
Dealing with Social Injustice

HOPES AND DREAMS:

▲
▲
▲

Achieving Long-term Financial Security
Finding Time for Recreation / Leisure
Finding Better Quality Healthcare
Finding A Satisfying Job / Career
Finding Retirement Opportunities
Achieving A Fulfilling Marriage
Developing Parenting Skills
Achieving Educational Objectives

SPIRITUAL / PERSONAL:

Dealing With Stress
Finding Companionship
Finding A Good Church
Finding Spiritual Teaching
Finding Life Direction

(800) 442-6277
J
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Study Area Definition:
Zip Code 98370

Description
▲
↓

Indicates the study area percentage is more than 1.1 times the U.S. average
Indicates the study area percentage is less than 0.9 times the U.S. average

Study Area

U.S. Average

U.S.
Comparative
Index

KEY VALUES INDICATOR
Estimated 2019 Households Likely to Agree With the Following Statements:
GOD:

“I believe there is a God”
“God is actively involved in the world including nations and their governments”

84.4%
63.3%

84.5%
63.8%

100
99

92.5%
82.8%
93.9%

91.5%
82.8%
94.0%

101
100
100

47.8%
80.8%
58.7%

50.1%
81.1%
62.6%

95
100
94

34.1%
37.1%

36.3%
36.3%

94
102

58.9%
31.5%
18.1%

59.8%
31.2%
17.4%

98
101
104

33.1%
6.5%
1.7%

33.7%
6.8%
2.3%

98
96
74

13.4%
3.1%
1.6%

16.1%
4.3%
2.2%

83
72
73

SOCIETY:

“It is important to preserve the traditional American family structure”
“A healthy environment has become a national crisis”
“Public education is essential to the future of American society”
INSTITUTIONAL ROLES:

“Government should be the primary provider of human welfare services”
“The role of Churches / Synagogues is to help form and support moral values”
“Churches and religious organizations should provide more human services”
RACIAL / ETHNIC CHANGE:

“The United States must open its doors to all people groups”
“The changing racial / ethnic face of America is a threat to our national heritage”
HOUSEHOLD CONTRIBUTION INDICATOR
Estimated 2019 Households Likely to Contribute:
TO CHURCHES AND RELIGIOUS ORGANIZATIONS:

More than $100 per year
More than $500 per year
More than $1,000 per year
TO CHARITIES:

↓

More than $100 per year
More than $500 per year
More than $1,000 per year

TO COLLEGES AND UNIVERSITIES:
↓
↓
↓

More than $100 per year
More than $500 per year
More than $1,000 per year

(800) 442-6277
J

v26.1a
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Percentage Above
Average

11.6%
1.9%

U.S. Average
-2.0%

-5.9%

SPIRITUAL

PERSONAL COMMUNITY

DEVELOPMENT

DEVELOPMENT SOCIAL SERVICES

-12.8%

Percentage Below
Average

-12.4%

RECREATION

INDIRECT

DIRECT

(VISITING)

12.0%

6.1%

3.3%

FACE-TO-FACE

(MAIL/PHONE)

(ADVERTISING)

Percentage Above
Average

-16.6%

1.1%

U.S. Average

-2.0%

-3.7%

-7.0%

-8.5%

Percentage Below
Average
EMOTIONALLY
UPLIFTING

INTELLECTUALLY
CHALLENGING

BOTH

NO PREFERENCE

Percentage Above
Average

21.8%

CONTEMPORARY

BOTH

NO PREFERENCE

10.1%
0.1%

U.S. Average

-0.2%

-7.3%

-8.0%

TRADITIONAL

-3.4%

-7.1%

Percentage Below
Average
TRADITIONAL

CONTEMPORARY

BOTH

NO PREFERENCE

PERFORMED
BY OTHERS

PARTICIPATORY

BOTH

NO PREFERENCE

Percentage Above
Average
1.1%

U.S. Average
-2.6%

2.0%

1.7%

-3.6%

-4.4%

Percentage Below
Average
-37.0%
BROADCAST MEDIA
(TV, Radio)
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J
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PRINT MEDIA
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Description
▲
↓

Indicates the study area percentage is more than 1.1 times the U.S. average
Indicates the study area percentage is less than 0.9 times the U.S. average

Study Area

U.S. Average

U.S.
Comparative
Index

CHURCH PROGRAM PREFERENCE INDICATOR
Estimated 2019 Households If Looking for a New Church Likely to Express as Most Important:
SPIRITUAL DEVELOPMENT:

↓

Bible Study Discussion and Prayer Groups
Adult Theological Discussion Groups
Spiritual Retreats

41.1%
23.6%
9.1%

41.1%
22.5%
11.6%

100
105
78

18.8%
9.2%
2.5%
1.8%

15.2%
7.8%
3.5%
2.4%

124
118
71
73

20.8%
12.9%
9.1%
5.7%
4.9%

22.5%
15.7%
11.1%
6.1%
5.7%

92
83
82
94
86

31.7%
33.3%
24.8%
18.5%
8.5%

29.7%
32.8%
26.8%
18.9%
6.3%

107
102
92
98
133

PERSONAL DEVELOPMENT:
▲
▲
↓
↓

Marriage Enrichment Opportunities
Parent Training Programs
Twelve Step Programs
Divorce Recovery

COMMUNITY/SOCIAL SERVICES:
↓
↓

↓

Personal or Family Counseling
Care for the Terminally Ill
Food and Clothing Resources
Day Care Services
Church Sponsored Day-School

RECREATION:

▲

Youth Social Programs
Family Activities and Outings
Active Retirement Programs
Cultural Programs (Music, Drama, Art)
Sports or Camping

▲
↓

(800) 442-6277
J

v26.1a

SUMMARY
Spiritual Development Index
Personal Development Index
Community/Social Services Index
Recreation Index
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Description
▲
↓

Indicates the study area percentage is more than 1.1 times the U.S. average
Indicates the study area percentage is less than 0.9 times the U.S. average

Study Area

U.S. Average

U.S.
Comparative
Index

WORSHIP STYLE INDICATOR
Estimated 2019 Households Likely to Prefer Church Worship which is:
PART 1:

A. Emotionally Uplifting
B. Intellectually Challenging
C. Both A and B
D. No Preference or Not Interested

25.8%
11.5%
37.7%
24.8%

26.4%
11.1%
39.2%
23.4%

98
103
96
106

18.5%
29.5%
24.7%
27.2%

20.2%
26.3%
26.5%
26.9%

91
112
93
101

22.5%
24.0%
28.8%
24.7%

24.4%
19.7%
31.1%
24.8%

92
122
93
100

17.4%
25.2%
31.1%
26.2%

18.7%
22.9%
32.2%
26.2%

93
110
97
100

PART 2:
▲

A. Traditional/Formal/Ceremonial
B. Contemporary/Informal
C. Both A and B
D. No Preference or Not Interested
MUSIC STYLE INDICATOR

Estimated 2019 Households Likely to Prefer Church Music which is:
PART 1:
▲

A. Traditional
B. Contemporary
C. Both A and B
D. No Preference or Not Interested

PART 2:

A. Performed by Others
B. Participatory
C. Both A and B
D. No Preference or Not Interested

(800) 442-6277
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Description
▲
↓

Indicates the study area percentage is more than 1.1 times the U.S. average
Indicates the study area percentage is less than 0.9 times the U.S. average

Study Area

U.S. Average

U.S.
Comparative
Index

MISSION EMPHASIS INDICATOR
Estimated 2019 Households Likely to Prefer Church Involvement and Mission Emphasis Focused On:
PART 1:

A. Community
B. Personal Spiritual Development
C. Both A and B
D. No Preference or Not Interested

20.0%
15.4%
37.6%
26.8%

22.0%
14.3%
37.4%
26.3%

91
108
101
102

7.5%
31.9%
30.4%
29.9%

6.2%
33.3%
30.1%
30.4%

122
96
101
98

21.6%
19.9%
33.0%
25.3%

26.6%
15.9%
32.3%
25.1%

81
125
102
101

6.3%
40.3%
25.7%
28.0%

9.4%
34.7%
27.7%
28.2%

67
116
93
99

PART 2:
▲

A. Global Mission
B. Local Mission
C. Both A and B
D. No Preference or Not Interested
CHURCH ARCHITECTURE INDICATOR

Estimated 2019 Households Likely to Prefer Church Architecture which is:
PART 1:
↓
▲

A. Traditional
B. Contemporary
C. Both A and B
D. No Preference or Not Interested

PART 2:
↓
▲

A. Somber/Serious
B. Light and Airy
C. Both A and B
D. No Preference or Not Interested

(800) 442-6277
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Description
▲
↓

Indicates the study area percentage is more than 1.1 times the U.S. average
Indicates the study area percentage is less than 0.9 times the U.S. average

Study Area

U.S. Average

U.S.
Comparative
Index

PRIMARY MEDIA PREFERENCE
Estimated 2019 Households Likely to Describe Their Primary Media Information Source As:
BROADCAST MEDIA:

Television
Radio

45.6%
13.5%

47.3%
13.3%

96
101

36.3%
2.7%
2.0%

36.1%
4.3%
2.4%

100
63
84

33.6%
23.1%

31.9%
23.8%

105
97

33.3%
4.0%
7.2%

32.7%
5.8%
7.0%

102
70
102

PRINT MEDIA:
↓
↓

Local Newspaper
National Newspaper
Magazines
SECONDARY MEDIA PREFERENCE

Estimated 2019 Households Likely to Describe Their Secondary Media Information Source As:
BROADCAST MEDIA:

Television
Radio
PRINT MEDIA:
↓

Local Newspaper
National Newspaper
Magazines

SUMMARY
Overall Broadcast Media Index (100 = Average)
Overall Print Media Index

(800) 442-6277
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Description
▲
↓

Indicates the study area percentage is more than 1.1 times the U.S. average
Indicates the study area percentage is less than 0.9 times the U.S. average

Study Area

U.S. Average

U.S.
Comparative
Index

CHURCH CONTACT METHODS RATED GOOD
Estimated 2019 Households Likely to Rate As Good the Following Methods of Contact from a Church:
INDIRECT METHODS (LEAST PERSONAL):
↓

Local Radio Announcements or Advertisements
Putting Ad in Local Newspaper
Local Cable Channels

35.8%
30.0%
28.8%

36.2%
33.8%
30.4%

99
89
95

47.5%
25.7%
9.8%

53.7%
29.5%
12.0%

89
87
81

16.3%
12.2%

20.1%
14.0%

81
87

DIRECT METHODS (MORE PERSONAL):
↓
↓
↓

Sending Information By Mail
Calling and Offering to Send Information By Mail
Calling and Discussing on the Phone

FACE-TO-FACE METHODS (VERY PERSONAL):
↓
↓

Calling and Offering to Visit When Convenient
Going Door to Door
CHURCH CONTACT METHODS RATED POOR

Estimated 2019 Households Likely to Rate As Poor the Following Methods of Contact from a Church:
INDIRECT METHODS (LEAST PERSONAL):

Local Radio Announcements or Advertisements
Putting Ad in Local Newspaper
Local Cable Channels

20.2%
22.3%
32.9%

19.6%
21.5%
30.7%

103
103
107

15.9%
38.5%
65.9%

13.3%
34.0%
60.6%

119
113
109

53.9%
67.8%

49.6%
64.0%

109
106

DIRECT METHODS (MORE PERSONAL):
▲
▲

Sending Information By Mail
Calling and Offering to Send Information By Mail
Calling and Discussing on the Phone

FACE-TO-FACE METHODS (VERY PERSONAL):

Calling and Offering to Visit When Convenient
Going Door to Door

↓
↓

SUMMARY OF METHODS RATED GOOD
Indirect Methods Index (100 = Average)
Direct Methods Index
Face-to-Face Methods Index

(800) 442-6277
J

v26.1a

94
87
83

▲

SUMMARY OF METHODS RATED POOR
Indirect Methods Index
Direct Methods Index
Face-to-Face Methods Index
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Mission Study Report: Appendix D – Community Interviews Summary

Appendix D: Community Interviews Summary
The Mission Study Team conducted community leader interviews during the summer/fall of 2019. Please find
the full texts of the interviews after this three-page summary.

What was the goal of the community interviews?
Interview community leaders to learn more about the community to which North Point Church ministers and
also to hear what leaders perceive are the community’s current and future needs.

What process did the Mission Study Team use?
Mission Study Team members conducted one-on-one interviews with nine leaders in and around Poulsbo
asking five predetermined questions created by the team. The write-ups, though not verbatim, were
confirmed accurate by the interviewees.

Who were the community leaders?
Patti Dudley, Executive Director of Fishline (non-profit)
Becky Erickson, Mayor of Poulsbo
Connie Lord, City Council Member (and North Point Church Deacon)
Bruce Peterson, Deputy Chief at Poulsbo Fire Department
Dr. Chuck Power, Physician at Sound Family Health
Dr. John Rarick, Clinical Director at Peninsula Psychological Center
Bridget Reichel, Principal of Vinland Elementary School
Megan Sawicki, Principal of North Kitsap High School
Donna Whittaker, Poulsbo City Lead for Coffee Oasis (non-profit)

What were the key findings?
•

Poulsbo is a close-knit community whose identity is influenced by its Norwegian roots and its
proximity to military installations and tribes.

•

National issues affecting pockets of Poulsbo include suicide and addiction, poverty and
homelessness, family stress, and senior citizen isolation.

•

Leaders see great potential in churches to fill a deep lack of meaningful, authentic relationships
among residents of the community.

January 29, 2020

Page 1 of 3

North Point Church

Mission Study Report: Appendix D – Community Interviews Summary

What questions were asked and what themes arose?
1. In your work, what community challenges do you see most often?
The challenges seen by the community leaders focused mostly on mental health issues, economic hardship,
and social challenges.

Mental health issues:
•

Depression/stress (including due to military deployment)

•

Suicide

•

Drug addiction

•

PTSD/trauma

Economic hardship:
•

Homelessness/lack of stable housing

•

Cost of living/poverty

Social challenges:
•

Need for deep, meaningful interpersonal connections

•

Family/child challenges

•

Issues around senior citizens/isolation

2. What should a prospective pastor know about our community before accepting a position here?
The following sentiments were mentioned by several of the interviewees:
•

Poulsbo’s proximity to tribes and military installations, plus its Norwegian roots, influence who we are

•

Poulsbo is a special place/a great place to live

•

It’s a close-knit community with strong community involvement and high volunteerism

3. I wish churches in our community would focus more on…
Community leaders identified many ways for churches to serve Poulsbo in practical ways, often
recommending partnering with other community organizations or other churches.
Responses fell most heavily into three categories:
•

Serving the homeless/impoverished/hungry both individually and through interfaith programs

•

Providing loving, welcoming, and safe places to be, especially for youth, while remaining grounded in faith

•

Promoting deep and authentic connections/relationships within the community

January 29, 2020
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4. I can see my organization partnering with North Point Church on…
Leaders highlighted opportunities for North Point to partner with their own—and other—service clubs,
businesses, and organizations in community service.
Several mentioned that North Point could provide financial support, offer hands-on service, organize focused
projects, or be a resource. Some also suggested that the organization could be a resource to North Point
(such as supporting the high-school lunches a.k.a. “Jesus Food”). Please see full text of interviews for specific
partnership ideas:
•

Coffee Oasis – works with homeless youth and provides life skills through sustainable coffee
businesses

•

Homes of Compassion – works to eliminate homelessness through shared housing

•

Morrow Manor – provides affordable housing to domestic violence survivors

•

Fishline – provides a food bank, housing and utility assistance, and other basic needs

•

Bremerton Symphony

•

North Kitsap School District

•

Poulsbo Fire

•

Service clubs such as Lions and Rotary

•

Peninsula Psychological Center (can offer resource suggestions to North Point)

•

City of Poulsbo (Mayor’s office)

5. What other thoughts would you like to convey to the current and future leaders of North Point
Church?
This open-ended question brought a variety of suggestions with little overlap. However, several community
leaders mentioned that pastors and church leaders should do the following:
•

Get involved in the community and get acquainted with its people

•

Leverage the church’s proximity to schools to serve students and young families

-----------------------End of Summary-----------------------

January 29, 2020
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Community Study Interviews
Patti Dudley, Executive Director of Fishline
Fishline provides a food bank, housing and utility assistance, and other basic needs.
Date: July 19, 2019. Reporter: Jeanie Desnoyer
In your capacity with Fishline, what community challenges do you see most often?
Housing is a big challenge. Cost of living is causing people to move out of the Poulsbo area to less-expensive
areas such Bremerton and Mason County. Subsidized housing is closing and converting to market rate. We
don’t have enough shelters. Seniors and people with disabilities can’t always move to less-expensive areas.
While city residents might be faring pretty well, much of the population on rural land is experiencing poverty.
What do you think a prospective pastor should know about our community before accepting a position
here?
We are a fairly unique community that is mostly affluent and not especially diverse. It seems that there are a
lot of churches here.
I wish churches in our community would focus more on:
I would love to see an interfaith effort on community needs through focused projects such as providing
practical handyman services or youth programs.
If you look at the five levels of Maslow’s Hierarchy of Needs, the most basic need is “physiological (food,
water, and shelter),” followed by “safety and security,” and then “love and belonging,” and so on. Fishline
provides lots of basic services, but the “love and belonging” piece is missing. Someone is more likely to avoid
becoming homeless if he/she has friends and family. It seems like there is a huge opportunity for churches to
fulfill the “love and belonging” component.
I can see Poulsbo Fishline partnering with North Point Church on:
We always appreciate support in the form of fundraising events and financial support. The church could have
a themed food drive focused on a particular type of food (meat, eggs, or milk, for example) or do a “Souper”
Bowl or “Cereal” Bowl drive. We could partner around education for kids about how a food bank works. I
recently did a presentation at Martha and Mary Kids in which we had a miniature food bank and “Fishbucks”
for the kids to spend. After they shopped, we discussed how long their purchases would last through the
week. After the children thought through their purchases, many ended up trading in their chips for a jar of
peanut butter that would last longer. It confirmed to me that educating our youth about how food banks
work is important.
What other thoughts would you like to convey to the current and future leaders of North Point Church?
As churches, we tend to focus on our members and our faith. I would also like to see outreach by churches
that’s not about faith but is about connecting, strengthening the community, and taking care of each other.
Let’s open our doors to the community for an event, meal, or celebration that is not necessarily about faith.

Community Study Interviews
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Becky Erickson, Mayor of Poulsbo
Date: June 29, 2019. Reporter: Tom Curran
In your capacity as Mayor of Poulsbo, what community challenges do you see most often?
Two important issues are: mental health and the lack of affordable housing, especially for middle and lowerincome workers and for the disabled.
But a big and overarching problem is a new “soup” of attitudes – locally and nationally: people feel entitled
without a sense of responsibility. There’s a strong sense of individual entitlement and a weak sense of
community. Globally, there are growing needs in the face of limited resources. We need to share, but we
don’t. We need to work together more and to love our brothers and sisters, and not just take care of
ourselves.
What do you think a prospective pastor should know about our community before accepting a position
here?
•

Churches have an essential role in Poulsbo – to teach and provide examples of community,
forgiveness, caring and sharing.

•

Mayor Erickson likes the churches in Poulsbo and stated: “We need all the churches we have.” (She
means it. When the Episcopal Church near Central Market was closing, she called their Bishop and
pleaded that this church remain open because the city needed it.)

•

Poulsbo is going to grow. It is up to people in our community – including our churches – to help it
grow in a good way and not a bad way.

•

The Mayor stressed that: “You have to form partnerships.”

I wish churches in our community would focus more on:
Inter-church cooperative efforts and working with faith-based and other community service organizations.
Because cooperation will be necessary to meet the many needs in North Kitsap and because this cooperation
will serve as a necessary model of living and working together as a community.
I can see “Kitsap Homes of Compassion” partnering with North Point Church.
This organization has provided 10 boarding houses for the homeless in our County. One was recently built in
Poulsbo. The person to contact is Joel Adamson.
What other thoughts would you like to convey to the current and future leaders of North Point Church?
•

It is good to ask these questions, because Poulsbo has changed significantly since Pastor Mike
became pastor [of North Point Church].

•

You have a special location – right next to our schools. Your “Jesus Food” is wonderful. It reminds our
kids they are loved.

Community Study Interviews
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Connie Lord, Poulsbo City Council member (20 years)
President, Bremerton Symphony Association (2 years president; 11 years Board member), and North Point
Church Deacon.
Date: July 19, 2019. Reporter: Jeanine Lutzenhiser
In your capacity as a City Council and Board member, what community challenges do you see most often?
Connie sees the main challenge and opportunity as engaging youth. She would like to have a youth liaison
from the high school to the city council. Kids need to be aware and involved in local government now,
because they are the leaders of tomorrow. The next generation’s stability is related to people’s ability to step
into local government. Teen suicide is a concern. The perception of government by youth is a concern: teens
get fed biased information like “cops are bad.”
As a BSA Board member, Connie sees her mission as educating youth in music: getting them involved in in
activities that help their brain, keep them engaged in creative and productive activity with other like-minded
youth.
She sees forgiveness needed both in the City Council and at BSA. The Council is dealing with the aftermath of
the police shooting July 3. There were 70 people who spoke at the first meeting after Chiefstick’s death, and
12 people at the second one. The government has to listen, and facilitate a safe way to talk things through.
Social media can foster misinformation and enmity, and it’s linked to teen depression. The BSA has dealt with
employment issues.
What do you think a prospective pastor should know about our community before accepting a position
here?
S/he has to understand the dynamics between the tribes and local government/non-tribal members. This
relationship is toxic right now. The city has had a good relationship, with intergovernmental meetings. But
the tribes have a chip on their shoulders from treatment of them over the last 500 years. More currently,
there has been notorious prejudice on the part of NKHS against native students. Now the tribe has its own
high school, and she’s not sure how that has changed things. Nowadays, Suquamish is more prosperous; the
town has changed a lot, and the community has more pride. We need to acknowledge the tribe as neighbors,
and be friends to them and supportive.
A pastor should know how unchurched our community is, and be ready to engage in creative ways. S/he
should also know about our large military population, and that many live off-base, and service members have
their own stresses.
I wish churches in our community would focus more on:
Possibly, more inter-church service projects, like the community meals. She would like to see this, but has a
concern that inter-church activity not water down our church’s theology. She has seen some interfaith efforts
end up with a lowest common denominator of standards and values, and wouldn’t want to see that with
North Point. She has seen churches, including her former church, dilute its message until it became very
universalist and no longer adhered to the standards of the Bible. She wants us to be able to serve and
cooperate with other churches, and be merciful and loving, without abandoning our standards.
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She noted concerns about homelessness, but is not in favor of North Point offering homeless encampment
accommodations on its property. Homelessness is a complex problem, involving mental health issues and
more, and we can’t solve it all ourselves.
She emphasized the importance of reaching out to and including our retirement home residents in Poulsbo.
For five years, Connie led worship services at Montclair (now Brookside). She would have us stay in touch
with Brookside and Liberty Shores, and ask if they still have services; if not, how could we help? Services?
Transportation?
I can see Poulsbo City Council/Bremerton Symphony Association partnering with North Point Church on:
Coordinating with the City for activities that help NKSD, like “Jesus Food.” The city could support this. The
church could support the City when it’s in “stress mode” (like now, post-July 3): spreading goodwill one-onone or even issuing a statement of solidarity.
As for BSA, the church can keep doing what it has already—being open to Bremerton Symphony events,
encouraging kids to make music. The church might consider hosting or sponsoring a concert for a good cause.
What other thoughts would you like to convey to the current and future leaders of North Point Church?
•

We have a good attitude and approach to sharing the gospel with the community, as part of the
community. We mustn’t become isolated. We have a perfect vehicle to minister to high schoolers
with our “Jesus Food.” We can continue to draw in young families; we should pay attention to the
new housing being built all over Poulsbo, and reach out if we can. We don’t want to shift away from
either outreach or solid theology.

•

A new pastor needs to know our identity and our “nonnegotiables.” She likes that we are Christian
first, not Presbyterian first. When we say we’re Christian, there’s no “us” vs. “them.” She loves it that
Pastor Mike has always prayed for the other churches in the community.

•

Finally, she would like it if we talked about and prayed for Israel more.

Bruce Peterson, Deputy Chief at Poulsbo Fire Department
Date: July 10, 2019. Reporter: Jeanie Desnoyer
In your capacity with Poulsbo Fire, what community challenges do you see most often?
•

Problems with drug addiction and an increasing issue with fentanyl, which can be a risk to our
personnel who respond to calls. Drugs are affecting younger kids as well as adults. We see a need for
people to get support for drug addiction.

•

A need for programs for seniors with tasks such as building wheelchair ramps, doing small tasks,
mowing lawns, coming by for a visit, etc. We also see a need for caregiver respite for seniors who are
overwhelmed. We try to identify what people need and get them in touch with services. Our
Chaplain Program aims to provide support as much as possible.

•

The effects of rising costs of housing, property taxes, food, and utilities. We take opportunities to
help where we see them. For example, we cut a downed tree into firewood and worked with Fishline
to donate the wood to people in need.
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What do you think a prospective pastor should know about our community before accepting a position
here?
This is a growing but close-knit community. Get familiar with the service groups in the community, such as
the Lions and Rotary, and consider becoming a member. We have active citizens who work together to solve
problems in the community. Consider how to get involved, bring people together, be welcoming, and line up
resources to fill needs in the community.
I wish churches in our community would focus more on:
•

We see a huge need to help kids who are struggling. There might be latchkey kids who have gaps in
their support network at home and need a safe place to go after school, tutoring assistance, and
mentoring.

•

Churches can provide outreach to poorer folks in the community.

I can see Poulsbo Fire partnering with North Point Church on:
Poulsbo Fire’s mission is to never leave someone without a resource or an answer, even if it’s, “We’ll need to
find out and get back to you.” People often need help with the little things after an emergency, such as
making a phone call, arranging a meal, or checking in on someone. Our Chaplain Program provides some of
these services. Perhaps North Point could partner with us on this type of support.
What other thoughts would you like to convey to the current and future leaders of North Point Church?
Get out and meet everyone and enjoy the closeness of this community. This is a great place to be.

Dr. Chuck Power, Physician at Sound Family Health
Date: July 12, 2019. Reporter: Tom Curran
As a physician, what community challenges do you see most often?
Chuck does see problems in our community: drug addiction, suicide, PTSD, homelessness… and considers the
breakdown of families and a loss of a sense of community as conditions that either cause or exacerbate these
problems. He remarked that there’s a small sliver of good in our Western values of individuality in selfreliance; but these things are overvalued, and our need for community is presently undervalued. “People are
wired for and hungry for community.”
Chuck, his wife Stacey, and friends try to create community engagement by hosting “Concerts at the Barn”
with performances by local musicians “to bring people together and to support local organizations that do
good.”
What do you think a prospective pastor should know about our community before accepting a position
here?
Chuck feels that churches should be more welcoming and nurturing and be a safe place no matter your race,
income or sexual orientation. He also feels that not only is there a need for community (horizontal
relationships), but also for the “vertical relationship” with God.
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I wish churches in our community would focus more on:
(See above answer).
I can see North Point Church partnering with the following local organizations/ ministries:
•

Coffee Oasis

•

Homes of Compassion

•

Morrow Manor

What other thoughts would you like to convey to the current and future leaders of North Point Church?
We didn’t get to this last question because our discussion went past an hour and Chuck had a full schedule
today. I gave him a copy of these questions and asked that he add any remarks he thought North Point
Church should hear.
Other notes: Chuck attended North Point Church in the past and still enjoys friendships with our pastor and
several of our members. He presently attends Grace Episcopal Church and has also hosted a once a month
House Church. He spoke of growing disappointment in our nation with the “institutional Christian church.”
He said that there might be 20 to 30 million Americans that you could characterize as “Dones,” i.e.: done with
or fed up with the “institutional Christian church” (as opposed to the “Nones” who simply claim no church
affiliation). Chuck sees himself as a Progressive Christian and feels that the “Evangelical Christians” are too
“transactional,” i.e.: you do this and you gain God’s favor.

Dr. John Rarick, Ph.D., Clinical Director at Peninsula Psychological Center
Date: June 27, 2019. Reporter: Jeanie Desnoyer
In your capacity with Peninsula Psychological Center, what community challenges do you see most often?
•

Problems with drugs/addiction. We have a growing substance abuse problem.

•

War impact on military families. Stress of deployment. Families coming and going and missing
spouses/parents. Impact on children and spouses. Suicides.

•

Rise in suicide. There has been a 40% rise in successful suicides nationally, mostly among teens but
affecting other ages too.

•

Depression/anxiety. At any given time, Peninsula Psychological Center has 100 PTSD patients.

•

Lack of connection/community. The “Seattle Freeze” happens in Kitsap County as well. People have a
desire to have meaningful connections in our community but have difficulty making those
connections. There is a need for depth of community (e.g., small groups, church, personal
relationships) to meet needs of personal belonging.

•

Whatever issues we read about nationally, there is a 50% chance the same issues are happening
here.

What do you think a prospective pastor should know about our community before accepting a position
here?
•

Understanding the history of North Point and its origins 20 years ago as a mission church.
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•

North Kitsap has a history of being fairly conservative, coming from a farming/fishing industry
background.

•

Demographics: socioeconomic and political changes. We are still a small community, but growing.
Greater influence from Seattle. Rapid change influenced by newcomers. More economic pressure
(e.g., higher housing prices). Influence of the shipyard.

•

Educational levels. Historically a working-class community. Only 25% of Kitsap County residents has a
college education (might be higher now).

•

It’s a wonderful place to live and raise a family. A great small town.

I wish churches in our community would focus more on:
•

Building community. Yes, churches are important places for corporate worship, but also need to
focus on small groups, outreach to the young, feeding the hungry. Churches are doing this and
should continue to support such activities as organizations.

•

Be aware that we have a growing Hispanic population and consider how churches interface with a
growing immigrant population.

•

Consider how churches can anticipate and address increased homelessness, often triggered by
addiction.

•

This is a transitional time for families, resulting in a lot of confusion, particularly around gender
issues. Churches can provide an anchor in the midst of confusion by staying true to the Word and
core beliefs while being welcoming and healing places as opposed to places of judgment.

•

Continue to take loving action grounded in faith in a rapidly transforming culture (language changes,
etc.).

I can see Peninsula Psychological Center partnering with North Point Church on:
Our organization does psychotherapy, which is highly confidential. However, we can, and have, assisted
pastors informally to identify facilities and resources in the community that can provide assistance. We can
help identify needs in the community.
What other thoughts would you like to convey to the current and future leaders of North Point Church?
Where North Point is as a congregation has been a result of God’s work along with the efforts of the core
leaders for decades. The transition to a new pastor is a pivotal time in the life of the congregation. It won’t be
an easy transition. There are financial risks and responsibilities. It’s a dynamic time for the growth of Christian
education and the arrival of new families and new programs. Leadership needs to nurture that growth and
those arrivals through the transition. Leaders need to be sensitive to that and relate to broad swaths of the
congregation. This time of transition brings opportunity for growth and risks as well. It is normal that when
leadership changes, some people will decide that it’s time for them to make a change as well. North Point
needs to anticipate and plan for that reality.
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Bridget Reichel, Principal of Vinland Elementary, NKSD
Ms. Reichel is starting her 2nd year as principal and currently lives outside of the Poulsbo community. She
has been involved in education for 27 years.
Date: August 6, 2019. Reporter: Bryan Thoemke
In your capacity as principal of Vinland Elementary, what community challenges do you see most often?
•

Over the years in education, she has seen an increase in families struggling. Things are happening
much faster.

•

Some parents come into school asking, “I don’t know what to do” on how to raise kids. Parents have
a lack of knowledge on how to parent. Sometimes come into the schools for help.

•

Children are coming into school having social and emotional challenges.

•

Kids are faced with increased stress, pressures, and trauma.

•

Parents are being more busy, both parents having to work.

•

How to teach children empathy, and how to restore relationships.

What do you think a prospective pastor should know about our community before accepting a position
here?
•

She says this is a great community.

•

From a school perspective, there seems to be some distrust in public schools, whether they are
teaching them the right things.

•

There seems to be some distance between schools and churches.

•

A pastor needs to understand the historical roots, traditions of community, and be able to navigate
through that, honoring those traditions, at the same time how to stretch and grow. There is a lot of
pride in traditions.

I wish churches in our community would focus more on…
•

Family.

•

That churches could help offer resources, such as parenting classes or any support that can help keep
families together. Love and Logic.

•

Outreach programs to help kids.

I can see Vinland Elementary partnering with North Point Church in the following ways…
•

Gave examples of how Gateway has an outreach program (serve day) of 50 volunteers that came
into the school and community to paint, weed, pressure washed (Vinland Elementary, Coffee Oasis,
and a park).

•

Community projects, like food drives, giving tree, school supplies.
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What are some other thoughts you would like to convey to the current and future leaders of North Point
Church?
A pastor should not give up getting involved with public school because it is a big opportunity for outreach to
get into the lives of kids and to pray for and serve them, maybe making this a focal point. She feels that this
focal point is getting lost.
When kids grow up, how do they remain in faith? She gave an example from her own children, how they are
exposed to the Christian faith through childhood, and then seems to fall away after they leave home. How do
we address the issue of children falling away from the faith after they grow up, how to take ownership? How
do we support this? We need to have a strong support network.

Megan Sawicki, Principal of North Kitsap High School
4th year principal at North Kitsap High School.
Date: August 6, 2019. Reporter: Bryan Thoemke
In your capacity as principal of North Kitsap High School, what community challenges do you see most
often?
•

Increase in mental health issues in students and adults, and being able to live through them.

•

Increase homelessness in youth and adults, for short and long periods of time.

•

Depression and suicide—lots of students have talked about it and processed it.

•

She is worried about 3% of the students with these issues. All other students there are no worries
and doing great.

•

She has seen an increase in vaping in her school.

What do you think a prospective pastor should know about our community before accepting a position
here?
•

She describes Poulsbo as a pretty special place, a close-knit community where people care about
community.

•

A prospective pastor should want a part of being in Poulsbo, to be visible in the community (engaged
in community events), being involved in the community.

•

Poulsbo has a strong culture of community.

•

People want to know who you are as a person, a real person they can talk to.

•

There is a lot of community involvement, people like to be involved in decision making.

•

At the high school, it is easy to get people to volunteer.
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I wish churches in our community should focus more on…
I can see North Kitsap High School partnering with North Point Church in the following ways… (these two
questions were answered at once).
•

As a school, she sees church as a partner to support families, to be a part of the conversations
behind issues.

•

Schools need skilled volunteers that can help support students.

•

North Kitsap High School is open and welcome to any ideas the church has in support of students.

What are some other thoughts you would like to convey to the current and future leaders of North Point
Church?
•

Fall in love with where you want to be. It has to be a place that feels right.

•

Get to know the people.

Donna Whittaker, Coffee Oasis
Poulsbo City Lead for Poulsbo and Bainbridge Island. Coffee Oasis works with homeless youth and provides
life skills through sustainable coffee businesses.
Date: August 19, 2019. Reporter: Debbie Mitzlaff
In your capacity as Poulsbo City Lead, what community challenges do you see most often?
In Coffee Oasis in general, stable housing for our youth is a challenge. For Poulsbo, the challenge is unstably
housed youth who struggle with addiction.
What do you think a prospective pastor should know about our community before accepting a position
here?
Poulsbo is a tightly knit community with a strong Norwegian identity who take a long time to warm up to
outsiders. The attitude of local residents is that of, “we take care of our own.” Local residents may feel
offended when the needs of the youth in their community are identified. An example of this is how “couch
surfing” youth are not considered to be homeless.
I wish churches in our community would focus more on:
I wish churches would focus more on local mission opportunities. I would like to see churches support caring
for our homeless youth population in a hands-on way.
I can see Coffee Oasis partnering with North Point Church on:
•

I can see Coffee Oasis and North Point Church partnering on caring for our homeless youth,
volunteering with Coffee Oasis on an ongoing basis, or monthly financial giving.

•

North Point Church might consider encouraging kids in your youth group to take on a community
project of their own choice. When they get involved in something that they are passionate about
they will blow you away.
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•

Members of North Point church might also want to volunteer to serve at Coffee Oasis youth events,
such as the Christmas party. You can help with the event, bring food, or sponsor a kid for gifts, etc.

•

North Point church members might also be interested in supporting the Host Homes program by
opening up one bedroom in their home for six months to a youth. These youth are in a program,
working with a case manager while receiving job skills training, and for a period of time, working as
an intern.

•

The Coffee Oasis Real Hope Club is a group of individuals, businesses, and organizations who are
committed to give on a regular basis to support the work of supporting the youth in our community.
This is an opportunity to financially support the mission of Coffee Oasis.

•

Volunteer opportunities at Coffee Oasis include: working on projects such as the “Back to School
Bash,” volunteering to hang out with the kids in the Youth Center and mentoring a kid, one-on-one,
meeting the youth on a regular basis to talk with them and just be a part of their life. Mentoring a
youth provides them with another adult in their life, other than their case manager, who can show
them that they care and are concerned for them.

What other thoughts would you like to convey to the current and future leaders of North Point Church?
Before the gospel can be taught to the unchurched, ongoing relationships need to be built to develop
credibility and trust.
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Our mission is to follow Jesus in
the company of friends for the
sake of others to the glory of God.
“And now I entrust you to God and the message of his
grace that is able to build you up and give you an
inheritance with all those he has set apart for himself.”
Acts 21:32 (NLT)
It is a bitter-sweet task to write my final “Pastor’s Report”
at North Point. The fourteen years I have served as your
pastor have a been a great joy and privilege to me. I am
deeply grateful for your love, and for the experience of
growing in faith and ministry alongside you. To conclude
my years of ministry with a congregation like you, in a
community like Poulsbo is an unexpected blessing.
Together, we have seen God do great things.
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In retrospect, my role in North Point’s history has been to lead us from being an extension of Central Kitsap
Presbyterian Church to becoming a new congregation in the Seattle Presbytery, with a building of our own, and an
established ministry in the community.
I have focused on biblical teaching, heartfelt worship, prayer, community service, world mission awareness, and
becoming a generous, welcoming, loving congregation. Whatever has been accomplished must be credited to the
Holy Spirit working through you, the congregation. As your pastor, it has been my privilege to be the orchestra
director while you played the music, and the music has been beautiful and compelling to many.
I am grateful to God for the avenues of ministry he has opened for us, such as the “Jesus Food” student lunches,
support for Fishline, the Garden of Feedin’, Divorce Care, Grief Share, and our mission partnerships in South
Africa and India. It pleased me to see the business leaders of Poulsbo recognize your contribution to the
community by the Chamber of Commerce nomination of North Point as non-profit organization of the year.
I am also pleased about the wealth of mature leadership, including session elders, deacons, hired staﬀ and
volunteer ministry leaders. We have accomplished much more than a church our size could be expected to do
because we have been graced with leaders who excel in service. I urge you to continue to trust, follow and honor
your elected leaders in this congregation because they are worthy of your trust.
This year, it was amazing to see your generous response to the challenge of “turning mortgage into ministry”
through our “Hearts of Generosity” campaign. The fulfilling of your pledges will very nearly cut our mortgage in
half, putting you in a good position for the refinance of our mortgage in 2020. In addition, over the three years of
your pledges you will increasingly free up money in the budget to invest in ministry and staﬀ and prepare you for
calling a new pastor.
I want you to know that the best way you can honor me is by giving to your new pastor the same love, trust and
encouragement that you have given me these 14 years.
Joy and I are so grateful for your love and support these many years. We are very aware that our friendships, in
Christ, are everlasting. So, our separations in this life are only temporary. We will be North Point’s greatest
cheerleaders in the community as you move forward with new leadership, fresh ideas, and energy into the next
phase of your life together.
Finally, I want to praise and thank God for His calling on my life so many years ago. His encouraging, empowering
presence has been the constant factor through all the ups and downs of my life. I am very aware that His blessing
has been all of grace, and not of my worthiness. To God be the glory!
Pastor Mike
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New
Members: 20
Baptisms: 3

Session Elders:
Session Elders:
Seth La Tour, Jeanine
Lutzenhiser, Janet Huston,
Janet Van Leishout, Keith
Heino, Craig Torstenbo, Tom
Shields.
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Clerk of Session Report:
The North Point Church Session includes seven voting Elders, a Moderator
(Pastor Mike Pickard) and a Clerk of Session. Session is the governing body of
North Point Church, meeting at least two times a month to resolve budget
issue, personnel needs, review committee reports and consider issues of
PCUSA polity and doctrine. Above all, Session seeks God’s will in prayer,
thought and deed as North Point Church follows Jesus in the company of
friends for the sake of others.
It’s been an active year for our church and for Session.
✦

✦

✦

✦

✦

In consultation with Seattle Presbytery, Session began the process of hiring
a new Pastor.
Session appointed Elders Keith Heino, Janet Huston and Janet Van
Leishout to serve on the Interim Pastor Search Committee. They
continue working to ensure we have a qualified pastor for NPC until a
permanent pastor is hired.
Session appointed Elder Jeanine Lutzenhiser and Elder (oﬀ Session) Tom
Curran to prepare a Church Study that will make filing a required Mission
Information Form to Seattle Presbytery and easier task when the Pastor
Nominating Committee forms (early August).
Session approved a report from the Building and Grounds Task Force that
detailed recommended facility changes to accommodate ministry growth
over the next five years.
Session approved moving forward with the Hearts of Generosity
Campaign with Business Manager Tom Curran, Elder Craig Torstenbo and
Pastor Mike Pickard leading the Campaign.
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✦
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Over the top giving from the Congregation has positioned NPC to pay down debt and move toward a
favorable refinance of our building loan in December, freeing up money for ministry.
In March, Session appointed a Youth Center Task Force to develop and propose a purpose statement and
plan of operation for Session to review. Ty Brillhart, Youth Program Director will head this Task Force,
Pastor Mike Pickard will serve as mentor and Elder Seth La Tour will represent Session.
In May, Session increased Darla Muya, Children’s Program Director weekly hours from 20 to 30 to better
represent the actual time she spends serving NPC children and their families.

This has been a year of change. Kent Ratcliﬀ ’s term of service ended. Kent brought a strong faith, good humor
and super tech skills (he is still generous with all three), and we miss his presence at meetings. We welcomed
Tom Shields, who was installed as Elder in June. Also installed as Elder were Craig Torstenbo and Keith Heino.
This brings Session to seven voting members.
The most diﬃcult change was the loss of Elder Bob Summers. He was a dear friend and his unexpected passing
really tested us. His leadership, intellect, humor and faith brought a richness to our meetings that is still
missed. His vision for North Point Church was as outsized and courageous as his imagination. He looked
forward to making North Point a hub for youth activity, building on the “Jesus Lunches.” As Session meets the
challenges of the new year, we’ll remember Bob and make him proud.
Sincerely,
Lani Curran
Clerk of Session
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In the Company of Friends...
Ministries Within the Church
Deacons
Children's Ministry
Youth Ministry
Young Families Group
Women's Ministry
Men's Fellowship
First Impressions
Sunday Coffee & Donuts
Events & Hospitality
Prayer Ministry
Prayer Shawl Ministry
Small Groups

Deacon's Report:
North Point Church’s Deacons are elected, ordained, and installed by our
congregation to three-year terms. They have leading roles in North Point’s
caring ministries.
The ten currently serving Deacons at North Point Church are organized by
ministry assignments, according to their gifts and interests.

Deacons:
Our ten currently serving
deacons are: Larry
Anderson, Judy Brons, ,
Jean Gierke, , Dixie King,
Connie Lord, Kent Lord,
Mark Lutzenhiser, and James
Muya, Heidi Torstenbo, and
Susan Shlifer.

Mark Lutzenhiser serves as the board moderator,
Kent Lord as vice moderator,
Larry Anderson as the secretary,
Dixie King administers the Benevolent Fund and prepaid grocery gift cards,
Connie Lord and James Muya organize and oversee home meal deliveries,
Judy Brons and Susan Shlifer are the leads for home and hospital visits,
Jean Gierke and Connie Lord prepare the elements and schedule servers for Communion.
Heidi Torstenbo schedules servers for Communion.

During the 2018-19 term:
We lost one Deacon when Marilyn Blackorby had to step down from serving, and gained two when Susan Shilfer
and Heidi Torstenbo were called to serve.
The Deacons continue to work to gain visibility within the church so that people in need can be served through
the ministries that the Deacons provide. The Deacon board sends Christmas cards out to everyone in the
church directory, and provides gift cards to those in need during the holiday season. This year the board decided
that it would be good to periodically introduce the Deacons to the congregation during Sunday services.
Unfortunately it was accomplished only once this term. In addition, the Deacon board decided to divide the
congregation up into smaller groups of people, using the church directory in order to get to know more families.
Thus far, we’ve used these assigned groups to send out Easter cards to each of the families in our groups.
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The Deacon board decided to improve the serving of Communion this past year by: finding better ways to
contact former church deacons and elders to participate in serving communion each month, and by discussing,
researching, and finding better ways to prepare and serve the elements of Communion.
The Deacon board has been blessed and led by the Holy Spirit through the reading and discussion of Philip
Yancey’s book: What’s So Amazing About Grace.
The Deacon board meets monthly to seek God’s guidance in serving individuals and families at North Point
Church. During the 2018-19 term the Deacons have been blessed by God in the opportunities He has provided
to serve the needy, hurting, and grieving families at North Point Church.
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Children's Ministry
The mission of Children’s Ministry is to partner with families in laying down a spiritual foundation for growth
in the lives of each child, as well as help our young people grow in their faith and love for the Lord.
This past year was filled with fun and growth as our kids continued to learn about God and His love for them,
and as they reached out to those in need in our community. We held a variety of fun, outreach activities
including the Penny Carnival, Easter Egg Hunt, Christmas Workshop, Disney Night, Vacation Bible School and
the Garden of Feedin’.
The theme for VBS last year was Splash Canyon. We had
a great group of volunteers who ministered to over 60
children, many who continue to return each year and
bring friends. We were able to raise an oﬀering of $585
for Living Waters for the World. This is an organization
that works worldwide, providing clean water systems to
families and communities. Our oﬀering helped give clean
water to 10 families for the year. We are currently
preparing for this summer’s VBS, Miraculous Mission:
Jesus Saves the World.
We also had a number of important learning
opportunities. In the fall, special classes were taught about
our baptism, and how we participate in the Kingdom of God as members through Christ. We also recently held
a Passover meal for Grades 3rd through Middle School. Jeanine Lutzenhiser, Ty Brillhart, and many volunteer
cooks, decorators, and presenters worked together to teach our kids about the Passover and how Communion is
integral to the life of the church. In this way, we are preparing our kids to take part in monthly communion
services in a way that is meaningful and personal to them.
Our children were also involved in our church’s Capital Campaign this spring, learning how the Holy Spirit
works within our own lives and in the spiritual life of North Point. The kids even contributed to the Capital
Campaign fund and presented their oﬀerings to the church during the service.
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Our Garden of Feedin’ is continuing to serve Fishline and families in Poulsbo. In April, the garden beds were
prepared with the help of the Creative Creatures Rabbit 4H Club. In May, we planted seeds and vegetable starts,
as well as already harvesting some of the vegetables for Fishline. Last year, again, we were able to donate more
than 800 lbs of food and hope to donate an equal amount this year.
Darla Muya
Children's Ministry Director

Youth Ministry
North Point Youth is committed to Gospel centered biblical teaching, building relationships and discipleship.
The Middle School SPLASH class spent 7 months studying the book of Matthew and have just started a year
long study through the book of Genesis. Monday night Youth Group studied through 1 Corinthians and has just
started a study through the book of Revelation. Summer activities are getting ready to launch with laser tag,
bonfires and church lock-ins. This next coming year we are looking to partner with Samaritan’s Purse for a
missions trip. More information on that to come.
Ty Brillhart
Youth Director
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Young Families Group
We have been blessed this year to lead this small group, the Young Families Group (YFG) at North Point Church.
We know all too well that sometimes in the lives of families with young children, it can get busy! So busy that it
can be diﬃcult to make connections and build relationships within a church. That is our group’s mission: TO
GET CONNECTED.
Our group meets once or twice a month for fellowship and/or a fun family activity. We have had a busy year: a
delicious taco fiesta, a hike and informational tour of Poulsbo’s Fish Park during the salmon run, a tree decorating
party for our very own YFG Christmas tree that was beautifully displayed in the church’s foyer throughout the
Christmas season, and a picnic at Salsbury Point Park, where we enjoyed a game of kickball and a fabulous sunset
over the Hood Canal Bridge.
Our group will be taking a break for the summer and will return in September. We hope to see you then!
LET’S GET CONNECTED…JOIN THE YFG!

Bryan & Roxanne Thoemke
Leaders for the Young Families Group
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Women's Ministry
Our Women’s Ministry is an integral part of North
Point Church. Our meetings provide an
opportunity to share ideas and to be there for each
other by listening with quiet hearts in our walk
with the Lord.
While we have not been as active this past year, we
look forward to getting together occasionally
through the summer and fall.
The love and compassion we share is a vital part of
North Point’s beliefs and goals. We always invite
ladies to join us in our walk with Christ.
In His name,
Dixie King

Men's Fellowship
The North Point Men’s Fellowship Breakfast meets
monthly on the last Saturday of the month (except
November and December).
North Point men gather for fellowship in the foyer of the
church from 8:00 a.m. to 9:00 a.m. A continental
breakfast is served. The breakfast includes coﬀee and
conversation, donuts and debate, plus fresh fruit and food
for thought.
Mark Mitzlaﬀ
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First Impressions
Everyone entering arriving for Sunday Worship is greeted with a
handshake and a smile. Our Team wants everyone to feel welcome.
We also we want to make a good first impression with new visitors
to our Church by helping them find the right Sunday School
classroom and, if need, the nursery, bathroom or the information
table. New folks are also told where the coﬀee and donuts are always a big hit!

What a great opportunity to express God’s love through Christ and help set the great tone for Sunday Worship!
Our greeting team also makes sure questions are answered and bulletins are handed out - all with a welcoming
smile.

Sunday Coﬀee & Donuts
Sunday Morning Hospitality continues the tradition of welcoming people arriving for every Sunday Worship with
smiles, coﬀee, tea, water and donuts. This service would not be possible without the generosity of our four teams of
volunteers, each serving one Sunday a month. Sunday morning donuts are picked up at Safeway and pots of fresh
hot coﬀee, both regular and decaf, are ready as people begin arrive. It's a wonderful way to serve our Church, meet
nice people and make them feel welcome to our Church.
We continue to help the homeless youth of our county by purchasing our coﬀee through Coﬀee Oasis. If you enjoy
meeting new people, this might be a church volunteer mission you'd like to try.
Cathy McVicker
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Events & Hospitality
The Events and Hospitality Committee consisted of 6 members
from the congregation: Chair, Mary Heino; co-chair, Pam
Caudle; Sandy Cates, Dixie King, Cherie Fahlsing-Chaﬀee, and
Clint Ellringer have been very dedicated volunteers. As have
Judy Dunn and Maggie Cramer. Judy who has gone above and
beyond to help with events; with her wonderful eye for the
perfect décor. Maggie has provided help and amazing baked
goods for special events. We are looking forward to bringing a
few more people on board who have expressed an interest in
working with this ministry. Sandy Cates is relocating to Port
Angeles, and will certainly be missed.
This past year we have had a number of events. Three
Memorial services, numerous Capital Campaign events,
Christmas Eve services, Good Friday/Easter services,
graduation celebrations, annual church picnic, Soup Lunch, and
Vacation Bible School (VBS). During these events we had a
number of persons who came in to help which made each event successful. No single person makes these things
happen, we work together as a family to provide support and celebration.
We are looking forward to some special upcoming events for our pastor, Graduation, Vacation Bible School and
our annual church picnic.
The Events/ Hospitality Committee has been fortunate to have a members of the congregation throughout the
year who generously share their unsolicited treats. We are thankful to have a congregation that enjoys the
fellowship time and is generous with their support both physically and financially. I look forward to enjoying it
with you.
Mary Heino, Chair

Church Building & Community Organizations
North Point Church has a made a name for itself in the area as a great venue for community organizations to host
their meetings and events.
The Kitsap Quilters, a local group with over 150 active members meets monthly at North Point, along with their
small groups who meet throughout the week on our campus. The group donates handmade quilts at Christmas to
our Christmas Child program with Fishline.
Additionally, we have hosted: the Bremerton Symphony for their Rising Stars young artists group; Youth for
Christ for their weekly meetings; Girl Scout troops for tea parties and bridging ceremonies; the North Kitsap
Soccer Club for meeting and referee classes; and a 4-H group's monthly meetings. Last summer we even hosted a
drum camp! Our neighbors enjoyed that.
These groups have been great stewards of our facilities and we look forward to continuing to serve the
community in this way.
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Prayer Ministry
To pray constantly, needfully and humbly often runs against the grain in a world that values self-suﬃciency,
forgets God’s power and love and is often in too much of a hurry for moments of sharing concerns, giving thanks
or just quietly listening and waiting on our Lord. But we need to pray.
North Point Church is blessed by leaders who understand our essential need for prayer. Our Prayer Leaders
include Kathy Nordlie, who trains, leads and schedules our after-worship Prayer Partners, and Mark Lutzenhiser,
who receives and sends out prayer requests and praises to over 75 on-line prayer warriors.

Prayer Shawl Ministry
Prayer shawls are a reminder for people in need that there are those who care about them. They are stitched with
prayer for whomever the recipient might be whether in our church or cared for by someone in our church. The
shawl is a physical reminder of God’s love and prayers oﬀered in their behalf.
Please contact me if you know of a need.
Sharon Gossman

Small Groups
Small groups have been a compliment to worship since early Christian times. The goals of small groups include
fellowship, discipleship, and learning God’s direction for our lives. Small groups are a part of our church’s
outreach and a provision for adult education open to our members and interested neighbors, some of whom
attend our church and others that do not.
There are groups from our church that meet most every day of the week. The meeting places are in homes, the
church and other locations. The groups include those interested in Bible study, learning by studying and
discussing books exploring theology, application of Jesus’s teaching to our daily lives, reviewing recorded study
material, fellowship in art and recreation, and other interests of the group that bring the attendees closer to
God.
Some groups are dedicated to meet the needs of specific groups such as women, men, and young married
couples. Other groups have no focus member demographic.
If you are interested in attending a small group there are open groups available. Please contact me or if you
know of a small group leader or member, they would also be eager to help you find a place.
Steve Gossman
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For the Sake of Others
Outreach Ministries
Global Partnerships
South Africa Sister Churches
Freedom Project
Local Partnerships
Fishline
Jesus Lunch
Grief Share
Divorce Care

South Africa Sister Church
It is hard to believe another year has passed so quickly, yet here we are. Your South Africa Sister Church team has
worked diligently this year to carry through with the design of our commitment to our two sister churches in
South Africa.
The geographical distance always makes relationships a challenge and as such, so much sweeter when they
continue to exist and new relationships established. With Pastor Bradley moving to a new location this has
become even more imperative to accomplish and we are working to that end. At the same time we do not want to
lose our contact and relationship with Pastor Bradley!
Pastor Bradley won the hearts of so many during his visits here. He has
settled into his new home in Somerset East and is enjoying getting to
know his new congregation and community. His ties to Aliwal North
are strong and he is helping us create new connections there.
This year we were challenged as a congregation with the capital
campaign, Hearts of Generosity. As a team we knew this very
important step for our church would impact our fund-raising eﬀorts
for South Africa but believed it was necessary to be faithful to the call
and trust God would move in such a way that we could still send
something to our brothers and sisters.
We often hear how generous North Point is and once again the
congregation has proven this to be true. After a very successful campaign
that reached above and beyond hopes and expectations, the congregation of North Point dug deep in heart and
pocket and gave, at last count, $7475.00 to be distributed to our sister churches! Glory! Thank you all.
We would ask for your prayers as we navigate a new season with Aliwal North and Maranatha. The ongoing
challenge of communication is always critical for all of us if we are to indeed have a relationship in which we are
growing in our understanding of both cultures and how we can work together to further God’s love through the
feeding programs and education of little ones.
Once again we encourage anyone who might have an interest in this ministry to join us!! We need you!
Penny Stokke
South Africa Sister Team Chair
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Freedom Project
It was another full year for The Freedom Project India team. Following my trip to Bangalore last January, Anita was
finally able to visit North Point in late October. We were thrilled and honored to listen to her preach during our
morning worship and the again a longer and more informal discussion that Sunday evening which was very well
attended. She spoke in depth about their rescue operations and Azadi, the group home for rescued women and
their babies, which has now been running for several years. Anita also shared about the exciting and ever growing
soccer teams which reaches the boys in the neighboring slums. These same boys also receive free after school
tutoring to assist them in their school work.
We asked for donations to Freedom Project without any
specific monetary goal and again with your generosity we
raised about $7000, which is helping with all the costs for
running Azadi ( which means Freedom in Hindi).
Jann Stimac and Leigh Metteer are heading up the India
missions team now as Mike and I retire from North Point.
I have been so honored to have led this ministry for over 11
years and am so grateful to our prayer partners, Ruth
Rarick, Teresa Hove, Ruth Maupin along with Jann and
Leigh. All these women are powerful prayer warriors and
without them and of course all the support from you, the
North Point congregation, this ministry would not exist.
May God continue to bless The Freedom Project India and
Anita Kanaiya.
Faithfully yours,
Joy Pickard and the team
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Fishline
Since North Point Church began, we have enjoyed
participating in and supporting Fishline’s Food Bank &
Supportive Services. Tim McVicker continues to to act
as liaison with Fishline to improve communication with
NPC.
Our shared eﬀorts include: a location for packing and
distribution of School Supplies and Backpack's for
Fishline's clients, the Christmas Child gift program for
families in need, and fresh vegetables from our Garden
of Feedin’ for Fishline throughout the summer and into
the early fall. Last year we delivered over 800 lbs of fresh
vegetables to be distributed in the food bank to our
neighbors in need. This year North Point added a
commemorative brick to Fishline's pathway to success!
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Jesus Lunch
Reporting terrific news about a ministry to a congregation is joyful! Last fall we continued to serve between
225-240 students from North Kitsap High School per lunch for four lunches. North Point’s budget allows
for the purchase of the paper goods and food and many hands prepare and serve. The cost per lunch has
managed to stay within the $300. per lunch budget event making it just a bit less than $1.00 per student
lunch. The homemade desserts provided by congregation and community members helps keep us within the
budget. These desserts are also beginning to be well known and sought after! We have four lunches
scheduled for spring 2019.
Students are allowed to come across the street due to the open campus lunch policy. We pray that this
partnership can continue for many more years. The students are so incredibly grateful for the warm
welcome and tasty food. The spirit of Jesus permeates all of the volunteers and we trust that the students
feel this love also. Thank you to the congregation for making this ministry a possibility. Feel free to ask me
questions or to volunteer at any time.
In his Spirit, Kate Bode
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Grief Share
GriefShare is a faith-based support group for those
experiencing grief as a result of the death of a loved
one. Each cycle is thirteen weeks long and each weekly
meeting lasts approximately two hours. During each
meeting, participants watch a DVD, go through a
corresponding workbook chapter, and have group
discussion. The group is led by individuals who have
also experienced grief through the death of loved ones
and have decided to walk alongside others as they
begin their own grief journey. The purpose of this ministry is to create a space for healing to begin and to
emphasize the importance of the Holy Spirit working through a community of believers in doing so.
GriefShare is designed for small groups, typically less than ten, as this has been found to be quite eﬀective in
allowing participants to get to know one another and feel secure within the group. Thus far, two cycles a year have
been oﬀered occurring in spring and fall. The next cycle will begin this fall, date to be determined. Please contact
me through the Church Oﬃce if you want more information about this caring ministry.
Susan Shlifer, Janet Norem, and Randy Farmer

Divorce Care
Divorce Care meets on Monday evenings from
6:30 to 8:30pm in the church oﬃce. We again held
two 13 week sessions. The session first ran from
September 2018 to December 2018. Our second
session was held from January 2019 to April 2019.
Divorce Care continues to be an outreach ministry with none of our participants being regular attendees at North
Point church. We often encounter people who have no church home or who have been away from church for
many years. The most important aspects of the program is that it is based on biblical principles and encourages
participants to grow closer to Christ, and that it provides support and encouragement from others who
understand what they are going through . Most people hear about our group from the website or from friends and
family. The past two sessions were low in attendees and this next year we plan to increase our visibility and
advertise in the newspapers and contact local churches as we have done in the past.
Shawn Huston again assisted in facilitating the meetings. We are blessed to have three leaders as it allows us to
provide consistency in our leadership and provides both a male and female perspective. Although we do not hold a
session in the summer, we will meet with and encourage those who are especially hurting if there is a need. We are
are planning to schedule a BBQ sometime this summer for current and previous participants. It continues to be
our privilege to have the opportunity to share God’s love to those who are hurting in our community through the
pain of divorce.
Janet Huston and Kathy Wulf
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The Grounds and Facility Team
a.k.a.: The Legion of Useful Guys and Gals or “LUGGs"
For 2019:
The central purpose of North Point Church’s Facilities and Grounds Team is to maintain our property as a
blessing to our neighbors and a pleasure in our Lord’s sight.
We accomplish this purpose by:
✦

✦
✦

Making North Point an attractive, safe and welcoming place for neighbors who drive by, students who
come for “Jesus Food,” and for community groups who use our facilities.
Helping maintain the Children’s ‘Garden of Feedin.’
Providing an excellent opportunity for men and women to be engaged in the work of North Point
Church - for a few hours a week or a few hours a month.

The work involves regular mowing, weed-whacking, planting, pressure washing, minor repairs and clean-up in
and outside our buildings, and making sure that Heating and A/C, fire-safety, back-flow and other maintenance
and inspections get done. Regular volunteers include Dick Caudle, Mike Chaﬀee, Mike Kochanski and Mark
Bean. As usual, Mark and Debbie Mitzlaﬀ have been champions in this eﬀort. Not only do they frequently
dedicate their talents, keen eyes and green thumbs to keeping our church looking beautiful, they recently
donated an awesome, brand new tractor mower to North Point Church!
This happy band of volunteers is also known as the “LUGG’s” – the Legion of Useful Guys and Gals. If you can
change light bulbs or pull a rake, or if you simply enjoy using power lawn equipment - please join us!
Tom Curran
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To the Glory of God
Worship Ministry

I am once again humbled by the level of commitment and faithfulness of those involved in North Point's Worship
Ministries. Altogether, 31 people serve in the North Point Choir, Worship Team and Communications, and each
one of them bring their own unique gifts and perspectives to these vital ministries.
The North Point Choir continues to grow in musical mastery and devotion to each other. Of the many challenges
we faced during the year, the passing of one of our own, Bob Summers, was the most diﬃcult. He was a good
friend and a great choir member, and he has been terribly missed. Christmas Eve and Good Friday services are
always highlights of your ministry, and I thought both were especially powerful this year. Many times the choir has
left us all acutely aware of God's presence.
Our newest additions to the Communications Ministry, Jennifer Event and Mike Hanson, have taken on the huge
job of recording the video and audio of our public services. This task was formally done by Thomas Curran, and
Jen and Mike have really stepped up so that we can continue to provide Pastor Mike’s and our guest speakers
messages online. As always, Mike Chaﬀee produces many of the video backgrounds that support the lyrics we sing
every Sunday, and often produces custom presentations for our choir anthems. I thank all those who punch
buttons, slide sliders, adjust gain knobs and focus cameras every week. Several of you do double, and even triple
duty on any given Sunday. You guys are incredible.
The Worship Team has served, as usual, with great faithfulness and eﬀectiveness. As the result of adjusting the
scheduling of vocalists and changing our positions on the stage, we’ve added many new members to the team, and
I thank those who have gotten involved as a result. The energy and enthusiasm of the team sometimes causes the
congregation so wrapped up in worship that we feel you folks are leading us! I love it.
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I couldn’t do what I do, (nor would I want to) without Meredith Ellringer, who is vital to the eﬀectiveness of the
North Point Choir, and the Worship Ministry in general. Her organizational skills are surpassed only by her musical
ability. I wrote this last year, but it’s worth repeating, Meredith truly does love God with all her soul, might, mind, and
strength. Her commitment, competence and passion for this ministry provides constant encouragement and
inspiration for me.
Finally, the congregation of North Point is what the Worship Ministry is all about. As I’ve said many times, you are the
single most important singing group of North Point, and every week your heartfelt, enthusiastic praise inspires me and
every member of the Worship Ministry. I am truly grateful to God for the opportunity to join with you in worship
each Sunday.
In the service of Christ,
Joel Skellie
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Finance Report

Since 2011, North Point Church’s Finance Team has assisted Session in stewarding the financial resources of our
Church. We meet once a month to monitor giving and expenses and to track our Church’s savings and debt. We
also meet one-on-one with Ministry Leaders regarding the budget categories they oversee.
Tom Shields serves as participating Elder, Tom Curran as Chairperson, Diane Mayda as Secretary and Mary Heino
serves as Church Treasurer. Daemon Repp and Cherie Fahlsing-Chaﬀee also serve as key members of our Team.
This was an exciting and positive year, as our Team worked closely with Session and the Capital Campaign Team to
help plan and carry out our Church’s very successful “Hearts of Generosity” debt reduction campaign. This eﬀort
exceeded all expectations by raising over $570,000 in oﬀerings and pledges to reduce our Church’s debt and set us
up for a refinance at the end of 2019. This refinance promises to free up a significant part of our budget “from
mortgage to ministry.”
Important challenges for this coming Fiscal Year include finding the best refinance options available for North
Point Church and helping Session make the budgetary adjustments needed as our church transitions to a new
Senior Pastor.
The Finance Team looks forward to serving our Church, helping it to save money, pay down our debt, promote
clear communication about our finances, and to steward the monetary resources generously given by our
congregation.
Submitted by Tom Curran
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Notes
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